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authentically handmade?

Above: Fair-trade-certified and handloom-
woven wool and silk scarves made by North
Indian artisans are displayed at Bhoomki, a

Brooklyn store specializing in “ethically-
fashioned” clothing and jewelry. Left: A “peace

silk” top is displayed at Bhoomki. AP PHOTOS

NEW YORK – Guatemalan women skilled in tradi-
tional Mayan beadwork technique have made chic
pillows and pouches for West Elm. Hand-dyers in In-
dia, using petals collected from discarded Hindu
temple floral offerings, help craft scarves for Eileen
Fisher and Anthropologie. Baskets hand-woven in
Rwanda are part of the home decor collection at Ma-
cy’s.

Craftspeople in some of the poorest places on
Earth are making unexpected inroads into the U.S.
retail market, expanding their clientele beyond mu-
seum shops and craft markets. A trend that started
decades ago with the rise of fair trade-minded en-
trepreneurs has accelerated as growing interna-
tional tourism creates demand for cultural products.
Exports of artistic crafts from developing countries
surged from $9 billion in 2002 to $23 billion in 2011,
according to the most recent UNESCO report on the
global creative economy.

The digital age has given rise to a growing number
of ventures designed to create online markets for
global crafts. More recently, exotic craftwork has
piqued the interest of major fashion and home decor
retailers striving to compete in the age of Amazon.

Many are betting craftsmanship rooted in ancient
traditions, combined with stories of social impact on
artisan communities, will lure shoppers increasingly
concerned about where and how products are made.

“We believe it is one of the elements that sets us
apart and does well, and there is a demand for it,”
said Doug Guiley, West Elm’s senior vice president of
global sourcing at West Elm, where 20 percent of
products are handmade.

For shoppers, it is not always easy to know if
something is truly handcrafted, or how much of their
money is getting back to artisans across the globe. In
an era of mass production and online shopping, here
is some guidance for buying handmade.

Know how ‘fair trade’ relates to handicrafts

There is no “fair trade” certification process for
handicrafts as a category because the production
processes vary widely. Organizations like Fair Trade
U.S.A. certify some products that may be handcraft-
ed, such as clothing and rugs. But safety and labor
standards used for those items might be irrelevant
for an individual basket weaver in a rural village.

More commonly, some retailers will label a hand-
crafted product as fair trade because it is sourced

from a member of an organization such as the Fair
Trade Federation.

Macy’s partners with Global Goods Partners , a
Fair Trade Federation member that sells crafts on-
line and to retailers nationwide. Target last spring
offered specially designed crafts from India, Kenya,
Ecuador and Guatemala through a partnership with
Accompany, an online venture does not belong to
any fair trade organization but works with many en-
terprises that are.

A growing number of trade organizations are ded-
icated to maximizing profits for artisans, though tac-
tics vary. Seek details on how artisans are compen-
sated and how an organization monitors the labor
and safety practices of their artisan partners.

Novica , a company partnered with National Geo-
graphic, allows artisans to set their own prices and
maximizes profits for them with an integrated logis-
tics system that cuts out intermediaries.

Ten Thousand Villages , a nonprofit retailer and
wholesaler founded in 1946, pays 50 percent to arti-
sans upfront and the rest upon shipment, taking
much of the risk away from the maker. Many newer
online ventures have replicated that model.

Above: A petrified section of wood
mounted on a stand and imported from
Indonesia is displayed at a West Elm store in
New York. Top: Lamps from the Philippines,
made of seashells, hang over a display of artisan
items at a West Elm store in New York. 

Different groups offer varying levels of certification for handicrafts 
Alexandra Olson |  ASSOCIATED PRESS
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Business

The days in which human cashiers
play a major role in the grocery shop-
ping experience may be numbered. Re-
tailers across the nation have for years
provided technology that allows shop-
pers to check out using automated ki-
osks, and now retail giant Kroger is
about to roll out a new service that will
allow shoppers to eventually bypass the
checkout process altogether.

Cincinnati-based Kroger announced
recently that it’s about to implement the
new Scan, Bag and Go service in 18 oper-
ating divisions to include 400 stores
across the nation. According to its news
release, Kroger will roll out Scan, Bag
and Go in “select locations” across the
country including the Delta Division,
which serves Mississippi shoppers.

Which stores will be included was not
immediately available.

Scan, Bag and Go allows customers to
stroll through the aisles with an app or
handheld scanner, which will scan
products as they’re placed into bags. As
shoppers scan and bag their groceries,
the system will keep a running total of
the items in the basket, and show cou-
pons and specials. For now, consumers
will have to stop at the self-service
checkout stand to pay for their grocer-
ies, but soon will be able to pay directly
from a smartphone app and walk out of
the store with a minimum of hassle.

Kroger’s “Restock Kroger” initiative
is part of a large-scale retooling of the
retail giant’s plans for the future. Kroger
has said it plans to double its invest-
ment in new technologies in the next
year, a move designed to make it more
competitive in an era of stiff competi-
tion not only from sister bricks-and-
mortar retailers, but also from online
services such as Jet.com and Amazon
and self-prepared services such as Hel-

lo Fresh and Blue Apron.
Self-service kiosks, which are now

available in a variety of retail stores,
have proven popular for customers with
just a few items or who prefer to handle
everything themselves. Shoppers have
been demanding more convenience,
and a variety of technological (and low-
tech) solutions have been tried for
years.

Restock Kroger is an initiative that
includes a combination of cost cutting
and strategic investments in data, digi-
tal innovation, store updates and pric-
ing. The grocer plans to invest 200 per-
cent more next year in key areas such as
digital, store and payment technology.

“Many of our customers have adopt-
ed this convenient new technology and
responded favorably to the seamless
checkout experience,” noted Chris
Hjelm, Kroger’s executive vice president
and chief information officer. “Scan,
Bag, Go is one more choice, like Click-
List, that Kroger provides so customers
can choose when and how they want to

shop with us.” (ClickList allows shop-
pers to order their groceries online, then
have them loaded into their vehicles at
designated parking spots.)

The rollout is part of a trend that’s re-
cently been emerging worldwide. Wal-
mart and other retailers have also re-
cently announced their own versions,
but Kroger’s rollout will be the largest
announced to date. It’s clear the indus-
try is moving toward maximizing conve-
nience, and in the process minimizing
the necessity of human intervention.

It’s possible that one day, the notion
of having to go through a checkout line
will seem as quaint as driving up to a gas
station and saying “fill ‘er up” would to-
day, as an attendant cleans your wind-
shield, tops off the air in your tires and
gives you a highway map. That may be a
good thing if you’re in a hurry, but for
people who work in the industry (or just
prefer human interaction), it’s likely be
harder to find a personal touch.

Contact Bill Moak at
moakconsumer@gmail.com.
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