
The Clarion-Ledger - 08/15/2016 Page : A002

August 28, 2016 12:48 pm (GMT +5:00) Powered by TECNAVIA

Copy Reduced to 49% from original to fit letter page


2A Monday, August 15, 2016 The Clarion-Ledger

CONTACT US
201 S. Congress St.
Jackson, MS 39201

Main (601) 961-7000
Delivery (877) 850-5343
News tips (601) 961-7075
Retail advertising (601) 961-7100

LEADERSHIP TEAM
Nathan Edwards, President 
(601) 961-7066
publisher@clarionledger.com

Sam R. Hall, Executive Editor
(601) 961-7163
srhall@jackson.gannett.com

Vera Bridges, Distribution Director
(601) 961-7245
vbridges@jackson.gannett.com

Joe Williams, Finance Director
(601) 961-7202
jwilliam@jackson.gannett.com

NEWSROOM
Steven Ward, News Director
(601) 961-7075
sward2@gannett.com

Debbie Skipper, Investigative Editor
(601) 961-7101
dskipper@gannett.com

David Bean, Audience Analyst
(601) 961-7059
dbean@gannett.com

Dustin Barnes, Community 
Engagement Editor
(601) 961-7249
dbarnes2@gannett.com

Hugh Kellenberger, Sports Editor
(601) 961-7291
hkellenber@gannett.com

Katie Eubanks, Features/Niche 
Publications
(601) 961-7050
keubanks@gannett.com

Harold Gater, Website Editor
(601) 961-7358
hgater@gannett.com

SUBSCRIBE
(877) 850-5343

RATES
Full Access
Print subscription includes digital access and
premium print issue delivery.*

Monday-Sunday $37/month
Wednesday-Sunday $29/month
Monday-Saturday $24/month
Friday-Sunday $24/month
Thursday & Sunday $21/month
Sunday only $21/month

Digital Access
Digital access includes clarionledger.com, mo-
bile apps and mobile website.

Digital only $10/month**

Newsstand
Daily $1.50
Sunday $2

Your subscription will continue and we will
charge you at the then regular rate, less any ap-
plicable credits, unless you cancel, which you
can do at any time. After the promotional peri-
od ends, your rate may increase. This promo-
tional offer is available only to new subscribers
(have not subscribed in the past 30 days). Print
edition delivery is not available in all areas. 

Your subscription also includes the Thanksgiv-
ing Day print edition, which will be charged at
the then Sunday newsstand price, and four Pre-
mium Editions per year, which will be charged
$1each. These additional charges will be added
to your billing corresponding to the delivery
date of the edition. If you request that we not
deliver a print edition for vacation or other rea-
son, or if we fail to deliver a print edition, your
subscription continues, including your full ac-
cess to our content through our digital plat-
forms and we will continue to charge you the
subscription fee, less the then regular amount
attributed to providing delivery of the print
edition. If you want to stop all charges you must
cancel your subscription. 

If you choose EZ Pay, you authorize us to auto-
matically charge the credit card or bank ac-
count you indicate on the 5th of every month,
unless the 5th falls on a weekend or holiday,
and then we charge on the next business day.
Any outstanding balance will be processed with
the first EZ Pay charge. Your first EZ Pay charge
will be prorated based on the start date. 

If at any time you decide to cancel your sub-
scription, you may contact customer service at
1-877-850-5343 and the full amount of any bal-
ance over $10.00 will be returned. 

For subscriptions, delivery complaints, vacation
stops and other account maintenance 24 hours
a day, go to mynewspaperservice.com or call
(877) 850-5343. Customer service representa-
tives will take your call 8 a.m. to 7 p.m. Monday-
Friday and 7:30 a.m. to 12:30 p.m. Saturday-
Sunday.

Some ads are designated for only print edition
home delivery. Rates that include print edition
delivery apply to areas where carrier delivery
service is available. Mail rates available.

Mailing address: Box 40, Jackson, MS 39205-
0040. Periodicals postage paid at Jackson, Miss.
Published Monday through Sunday.

POSTMASTER:

Send all changes of address to Box 40, Jackson,
MS 39205-0040.

(ISSN 0744-9626)

For years, companies who provide
internet service have bragged that
their service is the fastest, most reli-
able or economical than the rest. Con-
sumers are often poorly equipped to
assess whether these claims are true
as there are a multitude of factors
that affect how fast your computer
can upload or download content from
the internet superhighway.

But internet giant Comcast last
week has been asked to discontinue
or modify several speed-related
claims by the National Advertising
Division, an independent agency run
by the Council of Better Business Bu-
reaus. The division handles advertis-
ing disputes between advertisers. At
issue are claims that Comcast’s IN-
FINITY services “delivers the fast-
est internet in America,” and the
“fastest, most reliable in-home Wi-
Fi,” the organization said in a news
release on Tuesday.

The agency recommended Com-
cast discontinue those claims after it
was challenged by rival Verizon. For
its part, Comcast said it “disagrees”
with the finding and will appeal Na-
tional Advertising Division’s deci-
sion to the National Advertising Re-
view Board, the division’s appellate
organization.

Verizon challenged several Com-
cast claims, including those that it
could deliver “America’s fastest in-
ternet according to 60 million con-
sumer tests run at Speedtest.net,” the
“fastest, most reliable in-home WiFi”
and others. In addition, Verizon took
issue with Comcast claims that Veri-
zon was reducing its services, includ-
ing discontinuing copper-wire home
phone service.

In its findings, the National Adver-
tising Division noted the methodolo-
gy Comcast used to underlie some of
its claims was questionable, as it re-
lied on crowd-sourced data.

“At issue in this case is whether
there is a good fit between Comcast’s
unqualified fastest internet speed
claim and its supporting evidence:
crowd-sourced data (and an ‘award’
given by the third party which col-
lected that data),” the agency noted
in its decision, adding “…even where
methodology is reliable for one pur-
pose, it may not be sufficient sub-
stantiation for advertising claims
made in a different context.” 

Also, the National Advertising Di-
vision noted, Comcast’s claims of su-
periority were not limited to any par-
ticular tier of service, making it diffi-
cult to compare.

Comcast — and just about every-
body else — offers several tiers of
service, with some providing faster
speeds than others. “NAD deter-
mined that the claims at issue in both
print and broadcast advertising rea-
sonably conveyed a message of over-
all superiority — that regardless of
which speed tier purchased by a con-
sumer, in a head-to-head comparison,
XFINITY would deliver faster
speeds,” the statement read.

As for the WiFi claims, the Nation-
al Advertising Division recommend-
ed Comcast stop claiming it offers
the “fastest in-home WiFi” because
many consumers don’t understand
that connection speed is dependent
not only on the internet speed, but the
speed of the router as well.

Finally, the agency recommended
Comcast discontinue or modify ads
that imply Verizon is shutting off ser-
vice to customers with copper-based
services. The claims are "potentially
confusing to consumers" and should
be "discontinued or modified to accu-
rately communicate that Verizon is
changing the way it is delivering,
rather than eliminating, phone ser-
vice to consumers," the National Ad-
vertising Division said.

This is just the latest battle in a
long war between the two telecom-
munications titans.

Earlier this year, Comcast chal-
lenged Verizon’s claims of being “rat-
ed #1in internet speed,” after Verizon
touted the results of a readers’ sur-
vey done by PC Magazine . In that
case, the National Advertising Re-
view Board agreed with Comcast,
asking Verizon to modify the “#1”
claim, noting it wasn’t based on inde-
pendent testing.

The ruling has no legal force, but
advertisers have a lot of respect for
the New York-based National Adver-
tising Division and National Adver-
tising Review Board, which are part
of a system of voluntary self-regula-
tion by the advertising industry. We’ll
keep an eye on the case and let you
know what happens with Comcast’s
appeal.

Contact Bill Moak at moakcon-
sumer@gmail.com.

Bill
Moak
CONSUMER WATCH

Comcast’s
speed
claims
challenged

One Mississippi city is finding ways
to help its Louisiana neighbors recover
from historic flooding, and they're chal-
lenging other cities to do the same. 

Gulfport Public Information Officer
Chris Vignes sent a release Sunday stat-
ing that supplies are being collected at
city hall and the fire stations through 6
p.m. Tuesday.

"We would like to challenge other cit-
ies along the coast to join us in our effort
to provide relief to our neighboring
state," the release says.

Gov. Phil Bryant announced on Twit-
ter Sunday that the Mississippi National
Guard has sent two heavy-lift helicop-
ters to help in Louisiana.

"I have told Gov. Edwards additional
help is ready if needed," the governor
tweeted.

A team will leave Wednesday to deliv-
er the items offer assistance. 

Gulfport's swift water rescue team
has already headed to Louisiana to help
with rescues and searches, in one case
helping to evacuate 100 people from a
Baton Rouge apartment complex, ac-
cording to the Sun Herald. 

The following supplies are needed:
» Cleaning buckets
» Bleach
» Rubbermaid storage containers
» Leather and Latex gloves
» Filter masks
» Garbage bags
» Pine-sol
» Mops, brooms
» Baby wipes
» Clorox wipes
» Hand sanitizer
» Ice chests
» Cases of water
» Sports drinks
» Portable cellphone chargers
» Safety glasses 

Dropoff locations:
» Gulfport City Hall
2309 15th St., 228-868-5700
» Central Fire Station
1515 23rd Ave., 228-868-5950
» Station 2
1200 42nd Ave., 228-868-5950, Ext.

4902
» Station 3
2324 25th St., 228-868-5950, Ext. 4903
» Station 5
641 41st St., 228-868-5950, Ext. 4905
» Station 6
1000 East Pass Road, 228-868-5950,

Ext. 4906
» Station 7
210 Cowan Road, 228-868-5950, Ext.

4907
» Station 8
13440 Old Highway 49, 228-868-5950,

Ext. 4908
» Station 9
15239 Dedeaux Road, 228-868-5950,

Ext. 4909
» Station 10
12001 Dedeaux Road, 228-868-5950,

Ext. 4910
» Station 11
13000 Three Rivers Road, 228-868-

5950, Ext. 4911
» Station 12
15550 Martin Luther King Blvd., 228-

868-5950, Ext. 4912
» Chris Vignes
Gulfport public information officer
228-868-5782
cvignes@gulfport-ms.gov
» Rebecca Kajdan
Assistant to the mayor
228-868-5801
rkajdan@gulfport-ms.gov
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Jeff Robinson lowers a ladder from a Louisiana National Guard truck as his wife wades through
flood waters from the Natalbany River near their home in Baptist, La., Saturday.

Gulfport helping
its La. neighbors
Donation sites set up;
cities urged to pitch in
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3 dead, 7,000 rescued in flooding, 3B
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Continuing coverage at clarionledger.com.

Pine Belt residents will get a chance
to meet Hattiesburg’s Katie Dixon, a top
9 contestant on the Fox reality show
“MasterChef,” at the Pine Belt Women’s
Expo Saturday at the Lake Terrace Con-
vention Center.

Dixon, 33, will present a cooking de-
mo and will be on hand all day to meet her
fans.

“I’m so excited to talk about healthy
topics and being able to manage a crazy,
busy life,” she said. “I’ll get to share with
the women of Hattiesburg my love for
cooking and what it’s done for me.”

Jennifer Clark, coordinator of the ex-
po, said she asked Dixon to be the fea-
tured presenter because of the example
she sets for women as a chef, personal
trainer and mother.

“It was a perfect fit for her to talk
about her experience and what she
does,” Clark said. “She is a role model for
women, for mothers, for anyone who has
a dream.

“Watching her on the show — it’s
amazing to see her throw together a dish
when there’s no time. She’s so collected.”

Dixon, who is a chef at Hattiesburg’s
Shine Cafe, said she looks forward to
talking to the women at the expo.

“I love influencing and impacting the
lives of others,” she said. “I definitely
can say I’m doing what I was called to
do.”

Dixon said she’ll focus on one topic in
particular.

“We have to balance our lives,” she
said. “I’ll be speaking about balance in
cooking and balance in your life in gener-
al. 

“It’s a huge responsibility when you
have women looking up to you. I strive to
build each of them up.”

Wednesday’s episode of “Master-
Chef” was a rerun, but the Southern Miss
alum said she and her family watched
anyway. She said she can tell she’s ad-
vanced as a chef.

“As (host) Gordon (Ramsay) said, ‘Ka-
tie, you’ve really been growing as a
cook,’” she said. “I definitely can see my
progress. I’ve found my place in the
‘MasterChef’ kitchen and that feels real-
ly good.”

Dixon may have found her place, but
she won’t let herself get overconfident.

“You can’t get too confident, because
you have to push yourself, but I think I’m
getting acclimated,” she said. “It’s like —
your fourth week of basketball practice
is better than your first.”

‘MasterChef’s’ Dixon to be 
at Pine Belt Women’s Expo
ELLEN CIURCZAK 
GANNETT MISSISSIPPI

GREG GAYNE/FOX

Katie Dixon cooks her way to the top 9 on
“MasterChef,” which airs Wednesdays on Fox. 

If you go

» Pine Belt Women’s Expo
» Featured presenter: “MasterChef” top 9
competitor Katie Dixon
» When: 10 a.m. to 3 p.m. Saturday
» Where: Lake Terrace Convention Center
» Details: www.emergeevents.com/pbwe


