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LOS ANGELES — Can you save money if you pay only for the TV
channels you watch?

The question is being put to a real-world test in Canada.
TV executives in the U.S. and Canada have long argued that the best

value for your money comes through packages of hundreds of chan-
nels. You might not want every football game or Korean drama, but
you can usually find something to watch when you plop down on the
couch. When everyone buys a big package of channels, the cost of each
is spread thin. Your monthly cable bill reflects that lower per-channel
cost, even if you watch just a few channels.

And though you might gripe about paying for all the channels you
never watch, the price of each channel could rise a lot if fewer people
choose to pay for each one individually. The industry has also resisted
offering full choice because overall subscription and advertising rev-
enue could decline. Some channels might not survive.

“We don’t sell it alone right now because we generate more revenue
by being in a larger package,” ESPN President John Skipper said at
the recent Code Media conference. Asked whether the leading sports
network would cost too much on its own given the rising cost of sports
rights, he replied that was “just a hypothetical and ultimately, spe-
cious mathematical problem.”

Today, there are more alternatives to traditional TV than ever. Mil-
lions of U.S. households have dropped big pay TV packages in the past
few years and have turned to online services such as Netflix, Hulu and
HBO Now.

GOODBYE
TO THE

BUNDLE?

Canada to test waters of a la carte
cable subscriptions, but industry
says bills will rise if customers 

don’t package channels

See Bundle, Page 2C
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In 2015, many Americans got fed up
with being harassed by debt collectors,
having their identities stolen by identi-
ty thieves and being impersonated by
crooks. Those three topics formed the
bulk of complaints made last year to a
host of federal, state and local law en-
forcement and regulatory agencies and
private groups.

Each year around this time, the Fed-
eral Trade Commission issues its annu-
al Data Book using data collected by
Consumer Sentinel, which serves as a
clearinghouse and database of com-
plaint activity nationwide. The 2015
report listed a record 3.08 million com-
plaints, of which nearly a third were
filed about various debt collection is-
sues. It’s worth noting that a large num-
ber of identity theft cases concerned

the fraudulent filing of tax returns, in
which many consumers found their
taxes had already been filed (and re-
funds collected) by the time they went
to file their tax paperwork.

Here in the Magnolia State, our con-
sumers filed more than 18,400 com-
plaints during 2015, with about a quar-
ter of those dealing with debt collection
practices. Second place was imposter
scams, followed by prize/sweepstakes/
lottery scams, telephone and mobile
services issues and banks and lenders.
Rounding out the top 10 Mississippi
complaint categories were complaints
about phone and mobile services; banks
and lenders; shop-at-home and catalog
sales; auto-related issues; TV and elec-
tronic media; credit bureaus, informa-
tion furnishers and report users; and
investment-related issues. (These num-
bers don’t count complaints collected
by the Mississippi attorney general’s
office, which handles a large number of
consumer complaints filed each year
by Mississippians.)

Mississippians put debt collection as top gripe
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WASHINGTON - The White House
has named Jackson a new TechHire com-
munity, making it part of the administra-
tion’s initiative to better train people for
high-tech jobs.

Jackson was among 15 community
partners recently joining the initiative.
The White House made the announce-
ment Tuesday.

The effort, launched in March last
year, is part of the administration’s ef-
forts to expand jobs, particularly in the
higher-paying technology industry.
Technology jobs pay about 50 percent
more than average private-sector jobs,
said Jacob Leibenluft, deputy director of
the National Economic Council.

“Too many Americans think these
jobs are out of their reach,” Leibenluft
said. “Today’s announcements are about
positioning ourselves to build a pipeline
of talent equipped to fill these jobs.”

Jackson-area groups, including local
colleges, will team up to train people for
250 high-tech jobs this year. The goal is
to increase that to 1,000 by 2020, the ad-
ministration said.

Technology jobs, particularly in
health care, are in growing demand, said
Jonathan Barnett, coordinator for Jobs
for Jacksonians, a citywide initiative
aimed at helping people get into the
workforce.

While the local economy has made
strides since the recession, there’s a
pressing need to expand employment op-
portunities for potential workers, said
Barnett.

“We want to provide an environment
for them to flourish,” he said. “We be-
lieve that this TechHIre initiative is a
step in the right direction.”

In addition to Jobs for Jacksonians,
the partners include the city of Jackson,
Working Together Jackson, the Greater
Jackson Chamber Partnership of Missis-
sippi, Hinds Community College and
Jackson State University.

The groups plan to model their effort
after a program started last fall by the
city and Hinds Community College. That
program trains people in construction
and manufacturing.

The groups will reach out to faith-
based organizations and community cen-
ters to recruit potential workers, and
will tap potential employers. Most of the
jobs are entry level. There is no cost for
participants.

“We want to get folks trained and
hired within months, not years,” said
Barnett.

The partnership is working out de-
tails of the program, but already has a
pool of participants.

Barnett said the Jackson-area part-
nership can work with others in the pro-
gram, including Birmingham, Ala.,
Memphis, Tenn., and New Orleans.

“We can brainstorm and get ideas off
of each other,” he said.

The designation doesn’t come with
specific federal funding.

But administration officials said the
partners can apply for federal funding
and competitive grants.

Leibenluft called the initiative a “call
to action.”The initiative, which started
with 21 partnerships, now has 50.

“This is a very real business need,”
said Rhode Island Gov. Gina Raimondo,
whose state is part of the initiative. “This
is the right thing to do because we have
talented people who deserve jobs. We’re
doing this because employers are de-
manding it because they’re nervous.”

Contact Deborah Barfield Berry at
dberry@gannett.com. Follow @dberry-
gannett on Twitter.

Jackson-area
groups join
high-tech
initiative
DEBORAH BARFIELD BERRY
CLARION-LEDGER WASHINGTON BUREAU
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Boeing Field in Seattle is seen last year. The aircraft manufacturer has filed a patent for a
self-cleaning lavatory that disinfects all surfaces in just three seconds using ultraviolet light. 

NEW YORK — Boeing engineers
think they have a solution for smelly,
grimy airplane bathrooms: ultraviolet
light.

The aircraft manufacturer has filed a
patent for a self-cleaning lavatory that
disinfects all surfaces in just three sec-
onds.

Many passengers would welcome
more sanitary airplane bathrooms, but
they may have to wait a while to benefit
from Boeing’s technology.

The typical domestic plane has just
three bathrooms — one in first class and
two at the rear. That number hasn’t
changed in decades even as airlines
cram more rows onto planes and fill an
ever-higher percentage of those seats.
And with less time on the ground, those

bathrooms aren’t always cleaned to the
fullest, despite the increased use.

Boeing’s new design uses ultraviolet
light to clean the bathroom between
uses. The Chicago-based company says
the system will take three seconds to
clean the toilet seat, sink and countertop
in an unoccupied lavatory. Boeing plans
to use Far UV, which it says is different
than the waves used in tanning beds and
is not harmful to people.

The design also incorporates a hands-
free faucet, soap dispenser, trash flap,
toilet lid and seat and a hand dryer to de-
crease the number of surfaces passen-
gers have to touch. Boeing says it is also
working on a hands-free door latch.

Don’t expect to see any of this on
planes soon. Boeing says it still needs to
study the idea further, including design-
ing a system to lift and close the toilet
seat by itself so that all surfaces are ex-
posed during the cleaning cycle. Once
it’s offered to airlines, it could take years
for carriers to update their fleet with the
new bathrooms.

Boeing designs new jet bathrooms
Sanitizing ultraviolet light,

hands-free fixtures are key
SCOTT MAYEROWITZ
ASSOCIATED PRESS

2C Thursday, March 10, 2016 The Clarion-Ledger

Banner Hall - Exit 100
601/800 366.7619

Willie: The Life of Willie Morris

Signing/Reading: Thursday March 10 - 5pm

 (University Press of Mississippi $20)

Teresa Nicholas

The question is: Who will win and lose
if every channel goes it alone?

The first step in Canada’s govern-
ment-mandated plan is partial. At first,
pay TV providers only have to offer
slimmed-down basic package for $25,
with theme packs like sports or enter-
tainment channels as add-ons. Some U.S.
cable and satellite companies are al-
ready starting to offer slimmer pack-
ages, such as Sling TV from Dish for $20
a month.

Full channel choice, or a la carte, is
due in Canada by the end of the year. In
the U.S., you can only buy certain net-
works a la carte, like HBO, Showtime
and CBS, which are offered online. A

U.S. regulatory push for an a la carte sys-
tem died in 2007, but might be revived if
the Canadian plan catches on.

“We will find out as this whole system
rolls out, are you really going to pay less
money? Or are you going to pay a hell of a
lot more for (sports network) TSN than
you thought?” says Lawson Hunter, a for-
mer Bell Canada executive who has criti-
cized the unbundling plan.

Ali Yurukoglu, a Stanford economics
professor, co-authored an a la carte sim-
ulation paper in 2011. In it, TV customers
cut the number of channels they re-
ceived in half, to about 20. But after the
surviving channels renegotiated deals
with cable operators, consumers had to
pay twice as much for each channel. Peo-
ple ended up paying 2 percent more
overall.

“Our predictions were that the aver-
age consumer would be no better and no
worse off,” he said.

Bundle
Continued from Page 1C
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Full cable subscription channel choice, or a la carte, is due in Canada by the end of the year.

TRENTON, N.J. — High prices for
cancer medicines aren’t the only reason
they cost insurers and patients so much.

Waste adds to the bill, a study finds,
because infused cancer drugs are dis-
tributed in the U.S. in vials that usually
contain more medicine than most pa-
tients need. Most of the time that excess
is thrown out, even though it’s perfectly
good — and worth hundreds or thou-
sands of dollars.

Researchers at Memorial Sloan Ket-
tering Cancer Center in New York esti-
mate that wasted cancer medicine in the
U.S. this year will add up to nearly $3 bil-
lion in excess costs.

Their finding comes as the federal
government and much of the health care
system try to reduce waste and overall
medical spending, which accounts for
about one-sixth of U.S. gross domestic
product. 

It’s proved difficult to rein in that
spending, partly because there are so
many competing interests, many of
which benefit financially from waste
and pricing systems that are murky.
Meanwhile, cancer medicines are
among the highest-priced, fastest-grow-
ing drug categories.

“Hopefully, our regulators will take
this as a problem worth addressing,” the
study’s lead author, Dr. Peter B. Bach,
said in an interview.

The study, published earlier this
month in BMJ, details how drugmakers,
hospitals and doctors make money on un-
used cancer medicine. It focuses on the
top 20 drugs for multiple cancer types
packaged in single-dose vials and for
which the dose depends on the patient’s
weight, finding that 1 to 33 percent of
those 20 cancer drugs, on average, re-
mains in the vials after each dose is ad-

ministered.
Based on the available vial sizes in

the U.S., the researchers estimated
that makers of those 20 drugs this
year will receive an extra $1.84 billion
from charges for unused medicine, or
about 10 percent of their expected
U.S. sale.

Insurers and cancer patients will
pay at least an additional $1 billion on
unused medicine in 2016, based on the
markups hospitals and doctors
charge over a vial’s price every time
they infuse patients with those drugs,
the researchers concluded.

“Some of these drugs are selling
for … 1,000 times the price of gold,”
said Bach, director of Memorial Sloan
Kettering’s Center for Health Policy
and Outcomes. He said their prices
are “breaking the stratosphere,” with
many costing $15,000 a month or
more.

Bach, an outspoken critic of soar-
ing medicine prices, said drugmak-
ers, hospitals and doctors have no in-
centive to reduce medication waste.

In Europe and other places where
regulators have more control over
drug prices, more vial sizes typically
are available, limiting waste.

Unused cancer drugs
cost patients $3B 
The single-dose packaging 

has more than most need
LINDA A. JOHNSON
ASSOCIATED PRESS

Examples of waste

» Among the examples in the study is
Amgen Inc.’s myeloma drug Kyprolis, for
which one-third of a vial’s contents on
average is unneeded. With estimated 2016
sales of $677 million, the wasted portion
comes to $231 million.
» The researchers said Merck & Co.’s hot
new melanoma drug Keytruda initially was
sold in the U.S. in 50-milligram vials, but
the company switched to just 100-mg vials
in the U.S. in February 2015. For a 150-
pound patient needing a dose of 140 mg,
the switch increased the amount of Key-
truda wasted from 10 mg to 60, boosting
Merck’s revenue from leftover Keytruda
from $500 to $3,000 per patient dose.

While debt collection
complaints rose to the
top spot among com-
plaint categories, the
report notes that this was
attributable in large part
to a surge in complaints
“contributed by a data
contributor who collects
complaints via a mobile
app,” but didn’t immedi-
ately disclose which one.
This change caused a
spike in complaints relat-
ed to debt collection via
mobile phones, and

marked the first time
debt collection overtook
identity theft as the top
complaint generator in 15
years.

“We recognize that
identity theft and un-
lawful debt collection
practices continue to
cause significant harm to
many consumers,” said
Jessica Rich, director of
the FTC’s Bureau of Con-
sumer Protection. “Steps
like the recent upgrade
to IdentityTheft.gov and
our leadership of a na-
tionwide initiative to
combat unlawful debt
collection practices are
critical to our ongoing
work to protect consum-
ers from these harms.”

Debt collection looms
large on the radar of the
FTC and other regulatory
agencies, and the agency
noted “ramped-up” en-
forcement of illegal debt
collection practices in
2015. A massive sweep
called Operation Col-
lection Protection result-

ed in more than 130
actions being brought
against companies
engaging in illegal
collection practices.

Consumer Sentinel
pulls complaint data
together to use as a
resource for law en-
forcement, using a
host of partners from
government regula-
tory agencies, law
enforcement agencies
and private organiza-
tions. Agencies use the
data to “research
cases, identify victims
and track possible
targets.” The data
book lists a lot of sta-
tistics of the com-
plaints reported, but
more specific infor-
mation is only made
available to law en-
forcement.

To access the data
book, visit http://1.usa.
gov/1TOY61g.

Contact Bill Moak
at moakconsumer@
gmail.com.

Moak
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KUALA LUMPUR, Malaysia — Ma-
laysia Airlines is out of intensive care.
Now it’s working on long-term rehabili-
tation.

Two years ago this week, disaster
struck when Flight 370 vanished, leaving
the company reeling from a crisis mag-
nified months later by the downing of a
second Boeing 777 over Ukraine.

Shunned by travelers and already ail-
ing from years of mismanagement that
saddled it with at least $1.7 billion in
losses since 2011, the Southeast Asian air-
line teetered on the edge of bankruptcy,
forcing its government owners to carry
out radical restructuring.

New CEO Christoph Mueller, a turn-
around veteran, has been scaling back or
cutting unprofitable routes, grounding
jets and axing 6,000 workers from a
bloated workforce as part of a $1.7 bil-
lion overhaul aimed at returning the car-
rier to profitability as early as next year.

Analysts say, however, that the strate-
gy of shrinking to survive makes Malay-
sia vulnerable to fierce competition
from the budget carriers proliferating to
serve Asia’s booming, travel-hungry
middle-class consumers. Competitors
include homegrown rival Malaysia Air
Asia, as well as Indonesia’s Lion Air, Sin-
gapore’s Tigerair and Scoot, and Qantas
offshoot Jetstar.

Mueller made his biggest move yet in
December, unveiling a strategic alliance
with Emirates that allows Malaysia Air-
lines to piggyback onto more than 90 of
the Gulf carrier’s global routes as it
shrinks its own network to focus on Asia.

The deal with Emirates, one of the
world’s biggest airlines by seat capacity,
was a rabbit out of the hat,” said Mohshin
Aziz, an aviation analyst at Maybank
Kim Eng Securities. “Yet they made it
happen. For me, that’s definitely a solid
foundation for their future survival.”

Still, the unsolved mystery of MH370
haunts the airline.

Flight 370 disappeared after leaving
Kuala Lumpur on March 8, 2014, carry-
ing 293 people. No trace of the Boeing
777 has been found except for a wing
part on a Reunion beach last year and,
possibly, part of a tail section discovered
last weekend on the Mozambique coast.

In June 2014, Flight 17 was shot down
en route to Amsterdam by what Dutch
authorities say was a Soviet-designed
missile, killing all 298 people on board.

Despite better than expected rank-
ings in airline safety surveys, some trav-
elers still worry, complicating Malay-
sia’s battle against cutthroat competi-
tion. Passenger traffic at Kuala Lumpur
International Airport’s main terminal,
used by Malaysia Airlines and other full-
service carriers, fell 9.2 percent last
year, while traffic at the budget terminal
rose 9.5 percent.

JOSHUA PAUL / AP

Malaysia Airlines is out of intensive care after it was hit by twin disasters in 2014, starting with
the disappearance of Flight 370. Its new chief has made sweeping cuts to restore profitability. 

Malaysia Airlines recovering
after back-to-back disasters
KELVIN CHAN AND EILEEN NG
ASSOCIATED PRESS
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