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B U S I N E S S L E D G E R

A few months ago, I wrote about an alarming scam
that has been sweeping the nation. As travelers make
their hotel reservations online, scammers have set up
fake websites that look like the hotel’s official sites
but are, in fact, just a pathway to having your identity
or money stolen.

According to the American Hotel & Lodging
Association, close to 15 million reservations were
made on deceptive hotel booking sites in the past year
alone, resulting in guests finding themselves out hun-
dreds of dollars for a worthless reservation or one
that delivered much less than promised. AHLA esti-
mates these scams cost U.S. travelers upwards of $1.3
billion each year.

These fake websites have ripped off many an un-
wary consumer, and the scam has attracted the atten-
tion of members of Congress. Last week, a bipartisan
group of representatives introduced a bill to protect
consumers from these practices. The Stop Online
Booking Scams Act (H.R. 4526) was introduced Feb.
10, and was referred to the House Committee on Ener-

gy and Commerce (according to congress.gov).
“Booking a hotel room for a dream vacation should

not lead to a nightmare,” noted Florida Rep. Lois
Frankel, D-Florida. “This bill will reduce fraud and
give law enforcement more tools to protect travel-
ers.” Frankel co-introduced the bill with colleague
Ileana Ros-Lehtinen, R-Florida, Bill Shuster, R-Penn-
sylvannia, and 11 other colleagues (including six Dem-
ocrats and five Republicans).

Of course, many consumers use third-party web-
sites such as Travelocity and Priceline to book their
hotel reservations rather than going to the hotel’s
website directly. But increasingly, a Google search
for a particular hotel might turn up a few sites that
look like the real thing but are cleverly disguised
fakes that collect your payment information for when
you make your “reservation.” Of course, when you
get to the hotel, they’ve never heard of you, and your
account has been raided.

Growth of hotel booking fraud gets attention of Congress

Bill 
Moak
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See Moak, Page 2C

“Booking a hotel

room for a dream

vacation should

not lead to a

nightmare.”

REP. LOIS FRANKEL
D-FLORIDA

I
n less than a month, One Eastover
Center in Jackson should be open for
business.

According to John Michael Holt-
mann of Duckworth Realty, 75 per-
cent of the 120,000 square-foot space
has been leased. 

One Eastover Center is being devel-
oped by Atlanta-based Holder Properties.

Duckworth Realty is handling the leas-
ing of the building. 

“Cosmich Simmons and Brown PLLC, a
general civil litigation firm with offices in
Mississippi, Louisiana and Ohio is expect-
ed to wrap up their interior build-out this
month and take occupancy March 1,” Holt-
mann said. “Baker Donelson is also in the
final stages of their interior build-out and
planning to take occupancy Feb. 29. With
these two firms moving in soon, the build-
ing will be 75 percent occupied. “

Construction on the project, located off
I-55 on Eastover Drive, began in June
2014.

One Eastover Center sits on 21 acres of
mixed-use property and will feature ap-
proximately 585,000 square feet of retail,
residential and office space, according to
the website for the development. 

Designed with “energy-efficient sys-
tems and environmentally sensitive ma-

DEVELOPMENT
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Work is nearing completion on One Eastover Center off I-55 in Jackson.

ONE EASTOVER TENANTS
TO MOVE IN VERY SOON 

JOE ELLIS / THE CLARION-LEDGER

Tenants are expected to move into One Eastover Center in Jackson within the next month.

Mixed-use project to welcome
them as soon as March 1

SARAH FOWLER
THE CLARION-LEDGER

See Eastover, Page 6C

“We believe the location and amenities of the

building and surrounding development offer our

firm a favorable platform from which to

represent our clients and enjoy further growth.”

RICHARD BROWN 
SIMMONS AND BROWN MANAGING MEMBER‘‘
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Squared Girl owners Lea Easley, left, and Helen Summerford said their rebranding effort grew out of customer requests.

Squared Girl, a boutique for tweens
that focuses on apparel, jewelry and
gifts, is the newest store at Highland
Village in Jackson.

The store is a new name, different
focus and fresh look for what was once
known as Dancing Divas, which has
been a 6 ½- year fixture at Highland
Village.

The re-branding puts Squared Girl
in line with its sister store, D Squared
women’s boutique, which is in Highland
Village and Dogwood Festival Market
in Flowood.

The new emphasis makes sense,
considering that Highland Village
lacked a store specializing in tweens
after Polka Dot Pony closed and Gin-
gersnaps moved from Highland Village
to Renaissance at Colony Crossing in
Ridgeland.

“We had many people come to us and
ask us to do a tweens store,” said Helen
Summerford of Jackson, who with Lea
Easley of Jackson owns Squared Girl
and both locations of D Squared. Jamie
Carpenter of Jackson is an owner of D
Squared in Flowood, which she oper-
ates, and is a minority owner of D
Squared in Highland Village.

Dancing Divas had always stocked
some shirts and jeans for tweens, so it
was easy to shift the emphasis from
dance needs to tween clothing, jewelry
and gifts, Summerford said. The re-
branding of the store will make it easi-
er to grow the similar apparel busi-
nesses without the niche in the dance
market, she said.

Squared Girl offers some of the fun,
trendy styles found at D Squared but in
smaller sizes, which means tween girls
can now find similar fashions that their
mothers and older sisters shop for at D
Squared. Squared Girl serves girls
ranging in age from 6 to 16 and stocks
sizes 7 to 18.

Wondering what’s in style for
spring?

“Short sets with matching tanks and

shorts are huge,” Summerford said.
“Blue is the color, ranging from navy to
robin’s egg to turquoise. Lightweight
suede — mostly faux — is big. So is
fringe. So are bright, flowered pat-
terns. The tie-dyed look is popular and
so are paisley prints.”

Visits to markets in Atlanta, Dallas,
New York, Los Angeles and Las Vegas
yield fashions for Squared Girl, Easley
said. “We got to market every month
except November and December,” she
said.

Squared Girl keeps its focus on
jewelry local with designers such as
Audra Bowman known for 47 Blooms

and Beth Townsend known for Luce, a
vintage Chanel line.

Dawn Thomas of After Five Designs
— well known in the Jackson area for
her college dorm room designs — gave
the store a modern look that incorpo-
rates the color of sea foam green with
pops of coral, silver and gray.

“Everyone’s response has been ‘this
is what was needed,’ ” Easley said.
“Even older girls have come in to look
and said they wish that they could shop
with us.”

Modeled after Soca Clothing, a con-
temporary women’s clothing boutique
in Homewood, Alabama, and its tween

store, Soca Girl, D Squared and
Squared Girl employ a total of 10-12
people, Easley said. 

Located next to Ulmer’s Stride Rite
Shoes and across from Nursery
Rhymes children’s store, Squared Girl
is in the family-oriented south end of
Highland Village, Easley said. M
Squared is in that same area, just
across from Beagle Bagel Café.

Squared Girl and both locations of D
Squared are open from 10 a.m. to 6 p.m.
Monday through Saturday and from 1-5
p.m. on Sunday. 

Contact Nell Luter Floyd at nell-
floyd@bellsouth.net.

Squared Girl caters to tween market
Nell Luter
Floyd
RETAIL
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SAS Shoes
Highland Village, Suite 146 •  Jackson, MS 39211 

SASshoes.com | (601) 981-5874 
 Mon-Sat 10-6

SAVE $15 OFF ONE PAIR. SEE STORE FOR DETAILS.

If it becomes law, the bill would strengthen
three key fraud-fighting tools to help consumers:

» Require disclosure of non-official status. All
third-party hotel booking websites would be obli-
gated to disclose they are not affiliated with the
hotel for which the traveler is ultimately making
the reservation. This new requirement will help
consumers know when they are actually on a ho-
tel’s website and when they are instead on a third-
party booking site, which will help identify fraudu-
lent sites masquerading as name brand sites. Vio-
lators would face fines of up to $11,000 per infrac-
tion, be responsible for financially compensating
fraud victims, and have their illegal website shut
down. (Of course, fraudulent sites would be un-
likely to follow this provision in the law.)

» Empower states. Under the proposed legisla-
tion, state attorneys general would have the ability
to go after scammers in federal court and seek
damages for victims. In most states, under current
law, only federal authorities can fully penalize
criminals who commit online hotel booking fraud.

» Simplify the procedure to report fraud. The
Federal Trade Commission would be encouraged to
simplify its online complaint system to make it
easier to report hotel scams and would be required
to report on the impact of hotel booking fraud.

“I’m proud to work with my colleagues, Lois and
Bill, on stopping fraudulent hotel booking web-
sites,” said Rep. Ros-Lehtinen. “So many Amer-
icans conscientiously save for their vacations and
are deeply disappointed when they discover they
have been victims of a crime. Congress should do
all it can to crack down on these perpetrators of
fraud who take advantage of both families and the
businesses the websites impersonate.”

Contact Bill Moak at moakconsumer@gmail.
com.

Moak
Continued from Page 1C

NEW YORK — Small-business
owners remain optimistic about
their companies even as they are
more concerned about the econo-
my.

That’s the finding of a quarterly
survey released Tuesday by Wells
Fargo & Co.

Two-thirds of the 600 owners sur-
veyed last month said their compa-
nies’ financial situation today is
good, up slightly from 65 percent in
a similar survey taken in the fourth
quarter. And 71 percent said they
expected their companies to be in
good financial shape 12 months
from when the survey was taken;

that’s also little changed from
70 percent in the previous survey.

When asked about the most im-
portant challenge facing their com-
panies, 14 percent said finding cus-
tomers; that was the most-often
cited challenge and was up from
11 percent in the previous survey.
Eleven percent cited the economy,
up from 8 percent.

The survey was in line with one
released last week by the advocacy
group National Small Business As-
sociation, which found a slight in-
crease in the number of owners
with a bleaker view of the economy,
but three-quarters of owners up-
beat about their own companies’
prospects. The NSBA survey was

taken in December.
Many owners have had more

faith in their ability to manage their
companies than they do in the abil-
ity of the economy to gain strength.
The results of both surveys show
that owners sensed the economy
had weakened at the end of 2015.
The Commerce Department report-
ed at the end of January that the
gross domestic product had grown
at an annual rate of just 0.7 percent
during the fourth quarter.

Half the owners in the Wells Far-
go survey expect their revenue to
increase, up from 47 percent. And
owners’ hiring plans were un-
changed, with 26 percent expecting
to take on more employees.

Survey: Small-business owners
remain upbeat despite economy
ASSOCIATED PRESS

Billionaire investor Warren Buf-
fett is taking the April 30 Berkshire
Hathaway annual meeting to the In-
ternet.

Yahoo Finance will provide the
first live global
stream of the annual
meeting of Buffett’s
U.S. conglomerate
with on-demand ac-
cess to the event for
30 days afterward.

The daylong
event in Omaha, Ne-
braska, draws about

40,000, but Buffett wanted to in-
crease the access.

“Over the past 50 years, we’ve
seen a tremendous increase in the
interest around our shareholders
meeting,” Buffett said in announc-

ing the deal with Yahoo. 
Yahoo Finance’s coverage will

begin at 9 a.m. that Saturday with a
half-hour of pre-event coverage
from Omaha’s CenturyLink Center
Omaha. Then the live stream will
begin at 9:30 a.m. with Buffett and
Berkshire Hathaway Vice Chair-
man Charlie Munger offering an
update on the company and its hold-
ings.

Yahoo Finance will attempt to
bring the carnival-like atmosphere
to viewers with video of the exhibi-
tion hall, where many Berkshire
Hathaway subsidiaries have booths
hawking their products. 

“The Berkshire Hathaway
Shareholders Meeting has been
called the ‘Woodstock of Capital-
ism,’ and we’re thrilled to offer ac-
cess to a worldwide audience for the
first time ever,” said Yahoo Finance
editor in chief Andy Serwer. 

After Yahoo did a live stream of
an NFL game played in London,
Buffett contacted Yahoo Finance,
Serwer told CNBC on Tuesday.

“He said ‘I just want to make it
bigger,’ ” Serwer said. “There’s a lot

of demand, particularly in places
like China. People can’t go. He just
wants to make it as big as possible.”

Yahoo Finance plans to provide
audio of the meeting in Mandarin as
well as English, he said.

Yahoo will not pay for the rights
to broadcast the meeting, but will be
able to sell advertising for the live
stream, Serwer said. 

Ads won’t run during the meet-
ing, but there is a half-time show
planned during the meeting’s lunch
period. “We don’t know how many
people will watch it,” Serwer said.
“Is it 10 times 40,000? Is it 20 times
40,000?”

Yahoo to stream Berkshire Hathaway meeting
The ‘Woodstock of

Capitalism’ to get a

worldwide audience
MIKE SNYDER
USA TODAY

Buffett

“There’s a lot of demand,

particularly in places like

China. He wants to make

it as big as possible.”

ANDY SERWER
YAHOO FINANCE EDITOR IN CHIEF
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