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B U S I N E S S L E D G E R

Banks are usually pretty peaceful places. Visit a
local branch, and you will probably find a calm envi-
ronment, hopefully with friendly people and nice
surroundings. But behind the scenes of most banks, a
constant battle against fraud is raging. Constantly,
people are attempting to commit all types of bank
fraud, and all banks work hard to ensure most of
these fail. And fail they do, most of the time.

On Wednesday, the American Bankers Association
issued an amazing statistic: During 2014, U.S. banks
stopped more than $8 of every $10 of attempted de-
posit account fraud. That information was included in
a report with the ponderous title of the 2015 American
Bankers Association Deposit Account Fraud Survey
Report. The survey included data from 101 banks
nationwide.

According to the ABA, fraudsters attempted $13
billion in bank fraud, and bank security measures
were credited with stopping $11 billion which might
have been stolen.

“Banks’ sophisticated fraud prevention systems
and customer vigilance successfully stopped 85 per-
cent of fraud attempts in 2014,” said Doug Johnson,
senior vice president, payments and cybersecurity
policy at ABA. “We saw an increase in fraud losses in

2014 most likely due to the number of large-scale
retailer data breaches, which resulted in a significant
increase in attempted debit card fraud.”

Since banks bear much of the financial responsibil-
ity when fraud occurs, it’s a big problem. Even with
an 85 percent success rate, fraud against bank deposit
accounts cost the industry $1.9 billion in losses during
2014, an increase from $1.7 billion in 2012.

Much of that fraud (66 percent) was incurred on
debit card accounts, such as counterfeit cards, card-
not-present transactions, and lost or stolen cards.
Paper check fraud still accounted for nearly a third of
the remainder, even though the use of paper checks is
declining as electronic transactions increase. The
most common check fraud categories were counter-
feit checks and return deposited items. The rest in-
volved wire and other types of electronic banking.

Apparently, though, online security is getting bet-
ter. Even as thieves attempted to defeat online securi-
ty measures, they were thwarted more often, leading
to a “significant” drop in losses during the year; your
chance of being affected by online banking fraud is
fewer than 1 in 1,000.

Banks becoming better at thwarting fraud, report shows

Bill 
Moak

CONSUMER WATCH

Even with 85
percent success

rate, losses 
are significant

“Retailer data

breaches resulted

in a significant

increase in

attempted debit

card fraud.”

DOUG JOHNSON
AMERICAN BANKERS ASSOCIATION

See Moak, Page 2C

A
s Valentine’s Day approaches, local flo-
rists are gathering their armies. 

Referred to as the “Super Bowl” for flo-
rists, Valentine’s Day requires weeks of
advance work as well as additional staff. 

Red roses, of course, are the popular
choice for the romantic holiday, according to Linda So-
well, owner of Mostly Martha’s in Ridgeland. 

“Valentine’s Day, everybody wants the red rose,” So-
well said. 

Gwen Dearman, manager of Greenbrook Flowers in
Jackson, agrees. “That’s the thing we sell out of com-
pletely.” 

In addition to flower arrangements, Greenbrook
Flowers sells teddy bears, candy and snack baskets and
stuffed balloons.

A dozen red roses, in a vase, sells for $93.95. A dozen
roses wrapped in paper sells for $39.95.

A big seller for Mostly Martha’s is the “knockout
special” of a dozen red roses with lilies. 

At Mostly Martha’s, a dozen red roses in a vase is
$89.95; 18 red roses will cost $119.95. 

Tina Allen, manager of Greenleaf Wholesale in Jack-
son, said red roses and tie-dyed roses are lining up to be
the big sellers.

To date, Allen said she’s sold 1,000 tie-dyed roses and
has ordered 6,000 red roses. She has an additional 3,000
roses in various colors.

Greenleaf Wholesale sells to florists and event plan-
ners throughout Mississippi and part of Louisiana. 

Allen sends out “early bird” price sheets so she can
find the highest quality roses at the lowest price but
there are still florists who have yet to turn in their or-
ders.

In the coming days, her phone will be “ringing off the

hook,” she said.
Valentine’s Day falls on a Sunday this year, and the

weekend holiday will have an impact on deliveries.
Dearman said she will hire approximately 15 drivers

to make 1,000-plus deliveries. That number does not in-
clude the last-minute walk-ins, she said. 

The shop will deliver flowers on Sunday but Dear-
man expects the majority of deliveries to occur on
Wednesday, Thursday and Friday.

The stretched-out delivery window means florists
will be working harder than in years past. 

“It’s our Super Bowl,” Dearman said. “We have to be
ready mentally and physically. There’s no sitting down,
there’s complete and constant poking of flowers.”

Sowell said her shop will not be open Sunday as most 

GAME PLAN: FLOWERS AND LONG HOURS

Valentine’s Day is
florists’ ‘Super Bowl’
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Theresa Shanks makes a flower arrangement Tuesday in preparation for the Valentine’s Day rush at Mostly Martha’s Florist in Ridgeland. 

Local shops
hiring extra
drivers and

manning the
phones to take

care of demand
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Abby Palmer makes a flower arrangement at Mostly Martha’s
Florist in Ridgeland. 
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Cathead Distillery in downtown
Jackson has a new neighbor: Latitudes
restaurant.

Timothy and Eva Jackson, who
owned and operated Hungry Jack’s in
Byram for about two years, opened
Latitudes restaurant earlier this year
inside the South Street Live entertain-
ment venue at 110 E. South St.

The Jacksons shut down Hungry
Jack’s in December because the build-
ing they were renting in Byram need-
ed numerous repairs, and they had
made all of the improvements to it
they could afford, Timothy Jackson
said.

When the opportunity to open a
restaurant in the venue that Colton
Pigott owns at the corner of East South
and Farish streets came along, the
Jacksons took it. 

They christened the restaurant with
a new name because Hungry Jack’s
didn’t seem to fit, Jackson said. 

“A balcony wraps around the entire
venue, so Latitudes works as a name,”
he said. “We wanted to jazz it up a little
bit.”

Jackson said he’s happy with the
location that is an easy walk from the
federal courthouse, the downtown post

office and the Jackson Fire Depart-
ment. “I wanted to be downtown to
bring a good quality lunch,” he said.

The restaurant serves a daily blue
plate special, which costs $10 and in-
cludes an entrée, two vegetables and a
drink. Hamburger steak is served on
Monday; beef tips, Tuesday; meatloaf,

Wednesday; fried pork chops, Thurs-
day; and catfish, Friday.

Also on the menu is the Jack Bur-
ger, which is composed of two half-
pound ground chuck patties that are
layered with bacon, cheddar cheese,
lettuce, pickles, tomato and red onion
served on a Hungry Jack’s roll. 

“I sold 2,100 of those last year,” said
Jackson, who was reared by his grand-
parents and learned to cook from his
grandmother.

The menu also includes a variety of
pasta dishes such as chicken and sau-
sage alfredo as well as favorites such
as a chicken tenders dinner and also a
bourbon-glazed pork chop.

Jackson, who once operated Fri-
day’s Eatery & Catering on Robinson
Road in Jackson and later worked as a
locksmith, said he plans to eventually
establish a happy hour with live music. 

“It’s a work in progress,” he said of
his new location. “I’m taking a few
baby steps.”

Jackson said business has been slow
but he’s hoping it will pick up and that
some of the customers he served in
Byram will stop by. “I know it’s going
to take some time,” he said of building
a customer base.

Latitudes is open from 11 a.m. to 7
p.m. Monday through Friday and from
9 p.m. to 2 a.m. on Saturday. For more
information, call (601) 969-0241.

Contact Nell Luter Floyd at nell-
floyd@bellsouth.net.
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Latitudes owner Tim Jackson sits beside his famous Jack Burger at the restaurant at 110 E. South St. The restaurateur left Byram to open in downtown Jackson this year.

Latitudes new to downtown scene
Nell Luter
Floyd
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The Cajun shrimp alfredo, hamburger steak lunch special and the famous “Jack Burger” are all
on the menu at the restaurant Latitudes on South Street. 

The restaurant is open from

11 a.m. to 7 p.m. Monday

through Friday and 9 p.m. to

2 a.m. on Saturday.

“Banks recognize that many cus-
tomers are moving online to perform
banking transactions and have in-
vested billions of dollars to create
very effective online fraud prevention
systems that include features like
multifactor authentication and mon-
itoring IP addresses,” Johnson noted.

To help make sure you don’t be-
come a victim of bank fraud, the ABA
recommends these tips:

» Don’t share your secrets. Don’t
provide your Social Security number
or account information to anyone who
contacts you online or over the phone.
Protect your PINs and passwords and
do not share them with anyone. Use a
combination of letters and numbers
for your passwords and change them
periodically. Do not reveal sensitive
or personal information on social
networking sites. 

» Shred sensitive papers. Shred
receipts, bank statements and unused
credit card offers before throwing
them away. (A number of organiza-
tions periodically offer community
shredding events, in which they’ll
destroy your documents for free.) 

» Monitor your accounts regular-
ly. Rather than waiting for your
monthly statement, use online bank-
ing to monitor transactions on your
account regularly. If you see a fraudu-
lent transaction, notify your bank
immediately. 

» Sign up for text alerts. Sign up
for text or email alerts from your
bank for certain types of transactions,
such as online purchases or trans-
actions of more than $500. 

» Protect your mobile device. Use
the passcode lock on your smartphone
and other devices. This will make it
more difficult for thieves to access
your information if your device is lost

or stolen. Before you donate, sell or
trade your mobile device, be sure to
wipe it using specialized software or
using the manufacturer’s recommend-
ed technique. Some software allows
you to wipe your device remotely if it
is lost or stolen. Use caution when
downloading apps, as they may con-
tain malware, and avoid opening links
and attachments — especially for
senders you don’t know.

» Keep an eye out for missing
mail. Fraudsters look for monthly
bank or credit card statements or
other mail containing your financial
information. Consider enrolling in
online banking to reduce the likeli-
hood of paper statements being stolen.
Also, don’t mail bills from your own
mailbox with the flag up. 

» Monitor your credit report.
Order a free copy of your credit re-
port every four months from one of
the three credit reporting agencies at
annualcreditreport.com. 

» Protect your computer. Make
sure the virus protection software on
your computer is active and up to
date. When conducting business on-
line, make sure your browser’s pad-
lock or key icon is active. Also look
for an “s” after the “http” to be sure
the website is secure. 

» Report any suspected fraud to
your bank immediately.

For more on stopping bank fraud,
visit http://www.aba.com.

Contact Bill Moak at moak
consumer@gmail.com.
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BALDWYN — Fabric and sewing
supply retailer Hancock Fabrics filed
for Chapter 11 bankruptcy protection
Tuesday, seeking to reorganize for the
second time in nine years.

Senior Vice President Dennis Lyons,
in a court document, said Hancock
wants to close at least 70 money-losing
stores among the 250-plus stores it op-
erates in 37 states, leaving it with “a
smaller, more profitable core group of
stores.”

The company, based in Baldwyn,
Mississippi, made the filing Tuesday in
U.S. Bankruptcy Court in Delaware,
saying that revenues for the holiday re-
tail season were $8 million below ex-
pectations, that it’s burdened by high
debt costs and that its borrowing limit
has been cut.

“We believe the restructuring is a
positive step for the future of the com-
pany and we are committed to provid-
ing our customers quality fabrics and
crafting essentials, both online and in
stores,” CEO Steve Morgan said in a
statement.

Hancock says it owes about $110 mil-
lion to banks and vendors. The compa-
ny said in its bankruptcy petition that it
has between $100 million and $500 mil-
lion in assets. The company has ar-
ranged bridge financing during bank-
ruptcy from a group of lenders led by
Wells Fargo & Co. Those banks have

claims on Hancock’s assets to secure
nearly $80 million in pre-existing loans.

The company said it’s seeking a buy-
er for remaining stores, with a bid
deadline of March 9. Lyons said Han-
cock is “optimistic” that debtholders or
another buyer will submit a bid. How-
ever, Lyons said the company has a
backup bid from the same liquidation
firm hired to close other stores if no one
seeks to keep running the remaining
185 or so stores.

Hancock said it sought pre-bank-
ruptcy bids among 69 potential buyers
late last year, but no one made an offer,
citing the company’s poor operating re-
sults and debt. Lyons said that among
other problems, the company was hit
by a $4 million increase in employee re-
tirement plan costs in 2014.

The company’s revenues fell by 5
percent last year to $269 million, and
Hancock said it will post a loss for the
12-month period ended Jan. 31, blaming
in part a difficult retail environment.

Hancock said it has about 4,500 em-
ployees. Of those, about 4,150 work in
stores, while others work at the compa-
ny’s headquarters and distribution
warehouse in Baldwyn.

Mississippi’s Hancock
Fabrics is seeking
bankruptcy protection
Company to reorganize
for second time in 9 years
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