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B U S I N E S S L E D G E R

New parents (and even experienced
ones) spend a lot of time worrying
about their babies. And with good rea-
son; there are a lots of things to be
worried about. You can’t be there 24/7
to watch your baby in the crib or as
they play in their room, so technology
came to the rescue a couple of decades
ago with the introduction of the baby
monitor.

At first, these were just pretty walk-
ie-talkies, which allowed you to have a
base unit in the baby’s room and a mon-
itor elsewhere in the house to let you
hear what was going on. Later came
video monitors that provided real-time
feed through Wi-Fi and made the feed
available online. Now, you can keep an
eye on your little one from your work-
station anywhere. 

But many parents might be lulled
into a false sense of security when they
use this technology; that feed might not
be secure. Back in September, the tren-

dy blog Fusion Network published an
article revealing the results of security
tests done on nine video monitors, and
the results were not promising: eight of
the nine monitors tested got an “F,” and
Fusion awarded one a “D-minus.” It
turns out that hacking into the monitors
and hijacking the feed were child’s play
for hackers.

All of this scrutiny comes after in-
creasing reports of baby monitors be-
ing used to remotely spy on people,
verbally abuse infants and bring em-
barrassing attention to the camera
manufacturers (and highlight the prob-
lem) by posting live feeds from 1,000
baby monitors on unsecure websites.
All this creepy activity has led to in-
creased concern from parents and
privacy advocates, who worry that the
monitors could not only lead to sick
voyeurism, but also could allow hack-

Baby monitors allow hackers into homes
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The Mississippi Brewer’s Guild is asking the Legis-
lature to level the playing field between Mississippi
breweries and those from out of state.

According to Matthew McLaughlin, general counsel
for the Mississippi Brewers Guild, brewers in Missis-
sippi pay a yearly $1,000 licensing fee to operate in the
state. However, out-of-state brewers do not have to be
licensed by the state and do not have to pay the $1,000
fee.

Mississippi and Georgia are the only two states in
the nation that do not allow breweries to sell directly to
the consumer. 

The guild is introducing legislation that would
change that.

In a proposal expected to be presented to the Legisla-
ture in the coming weeks, the guild is asking for Mis-
sissippi alcoholic beverage laws to become “congruent,
competitive and consistent with the rest of the United
States,” said McLaughlin.

“When 48 out of 50 states allow something, it’s sooner
rather than later the others will come around,”
McLaughlin said. “If we’re the only one not allowing it,
that doesn’t necessarily mean that we’re right.”

Tuesday afternoon, the Georgia Beer Wholesale As-
sociation announced it had reached an agreement with
Georgia’s Department of Revenue to allow brewery
tours with varying prices based on what kind of beer
was being offered. 

The proposal being presented by the guild would re-
quire out-of-state breweries to pay the same privilege
tax as Mississippi breweries, allow limited retail sales
at Mississippi breweries, create an excise tax rebate
for certain Mississippi breweries and their distributors
and expand opportunities for brewpubs.

The guild argues that the change in legislation would
enable Mississippi craft breweries to become more
competitive and treat certain alcoholic beverage manu-
factures in a consistent manner while preserving the
three-tier distribution system and state franchise laws.

“I think it’s going to make Mississippi breweries
more competitive in the marketplace,” McLaughlin
said. “It will create a potential revenue stream for them
that they don’t currently have but all of their compet-
itors in every other state do have.”

Mark Henderson, owner of Lazy Magnolia Brewing
Company in Kiln, said, “Resolving the inequity between

producing in state and producing out of state is critical
to the success of the industry.”

According to data provided by the guild, in 2014, the
craft beer segment reached double-digit volume share
of the marketplace for the first time. Craft breweries
produced 22.2 million barrels of beer leading to an 18
percent increase in production volume and a 22 percent
increase in retail dollar value, the guild said. The retail
dollar value was estimated at $19.6 billion, 19.3 percent
of the market.

In a press release issued by the Brewers Associa-
tion, Bart Watson, the organization’s chief economist,
said, “With the total beer market up only 0.5 percent in
2014, craft brewers are key in keeping the overall in-
dustry innovative and growing. This steady growth
shows that craft brewing is part of a profound shift in
American beer culture, a shift that will help craft brew-
ers achieve their ambitious goal of 20 percent market
share by 2020.”

He added, “These small businesses are one of the
bright spots in both our economy and culture. Craft
brewers are serving their local communities, brewing
up jobs and boosting tourism. Craft brewers are cre-
ating high-quality, differentiated beers; new brewers
that match this standard will be welcomed in the mar-
ket with open arms.”

Mississippi is home to seven organically grown pro-
duction breweries and six breweries in planning. This
represents 0.3 breweries per capita, ranking it 51st
overall. In 2014, the craft beer industry had a total eco-
nomic impact of $149.5 million in Mississippi, ranking it
49th on a per capita economic impact basis. 

According to the Mississippi Department of Reve-
nue, approximately 30 million cases of beer are sold in
the state each year. Of these 30 million cases, less than
90,000 were manufactured by Mississippi breweries,
the guild said in the release. 

McLaughlin said Mississippi-made beer accounts
for 0.3 percent of beer sold in the state, a number that is
“crazy low.”

Referencing current Mississippi legislation,
McLaughlin said, “We are our own worst enemy, and we
can’t get out of our own way.”

McLaughlin stressed that breweries are not trying
to end the three-tier system and cut out distributors. By
allowing on-site purchasing, breweries are able to see
what consumers like — and what they don’t.
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LEVEL THE
POURING FIELD
Miss. Brewer’s Guild wants legislation crafted
to better compete with out-of-state companies
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Brewing in Mississippi

0.3
Breweries per capita in
Mississippi — seven
organically grown production
breweries and six breweries
in planning

51st
Mississippi’s ranking in
breweries per capita

$149.5M
Economic impact of the craft
beer industry in Mississippi
in 2014

49th
Mississippi’s ranking in
economic impact per capita

30M
Cases of beer sold in
Mississippi each year

90,000
Cases of beer manufactured
by Mississippi breweries sold
in the state each year

MISSISSIPPI BREWERS GUILD,

MISSISSIPPI DEPARTMENT 

OF REVENUE

See Beer, Page 4C



The Clarion-Ledger - 01/28/2016 Page : C004

January 28, 2016 8:29 am (GMT +6:00) Powered by TECNAVIA

MayerEatherly Hollingsworth

Balch & Bingham LLP
» Lucien Smith, Gov. Phil Bryant’s for-
mer chief of staff, has rejoined the firm’s
Jackson office as a partner in the govern-
mental relations section. Smith has an
extensive background in crafting and
implementing legislative and public
policy strategies. During his previous
time with the law firm, Smith focused his
practice on civil litigation, primarily for
clients in the energy sector as well as
government relations and regulatory
issues. He also previously served as legal
counsel to Gov. Haley Barbour and as a
law clerk to Judge Rhesa H. Barksdale of
the 5th U.S. Circuit Court of Appeals.
Smith received his law degree from the
University of Virginia School of Law.
Proficient in French, he earned his mas-
ter’s degree in global economic law from
the University of Paris I and Sciences Po.
He received his undergraduate degree in
government with honors from Harvard
College. 

Baptist Medical Center
» Bobbie Ware of Brandon has been
named chief operating officer. She will
continue her role as chief nursing officer
for Baptist Health Systems. Ware has
served in leadership positions at Baptist
since 1993, including director of Home
Care and director of Baptist Cancer Ser-
vices. In addition to her chief nursing
officer duties, she recently served as vice
president of patient care operations.
Ware has a bachelor’s degree in nursing
from Mississippi College and a master’s
degree in health care administration. She
is nurse executive advanced-board certi-
fied and a fellow of the American Col-
lege of Healthcare Executives. 

Bradley Arant
» Stuart Lott, a Jackson attorney, has

been appointed to a three-year term on
the Jackson State University Develop-
ment Foundation board of directors. Lott
is a member of the law firm’s Banking
and Financial Services and the Financial
Services Litigation and Compliance
groups. His practice focuses on advising
banks and financial services companies
on regulatory compliance and enforce-
ment matters. Before joining the firm, he
worked in compliance at a large regional
bank. He earned his law degree from
Cornell Law School and his bachelor of
business administration degree from
Jackson State University. 

Citizens National Bank
» Gibson Eatherly has been promoted
to senior relationship banker for the
west region with his office located in
Madison. Eatherly joined the bank in

2012 as a senior vice president, with
more than 15 years of banking experi-
ence. He specializes in commercial lend-
ing, and over the course of his career has
specialized in agricultural lending, loan
review and bank security. Eatherly has a
bachelor of business administration de-
gree in banking and finance and man-
agerial finance from the University of
Mississippi. He also completed studies at
the Graduate School of Banking at LSU,
and the Mississippi School of Banking, as
well as numerous courses and certifica-
tions with the American Bankers Associa-
tion, Independent Community Bankers
Association and BAI. 

Goodwill Industries of Mississippi
» Dave Hollingsworth of Brandon has
been selected president and chief exec-
utive officer, succeeding Gray Wiggers,
who is retiring. He has served as vice
president of marketing and community
involvement for Goodwill of Mississippi
the past two years. He previously served
as market development director of The
Clarion-Ledger in Jackson for 10 years.
Hollingsworth recently graduated from
the Goodwill Executive Development
Program, a 16-month training program
designed to prepare candidates for top
leadership roles. He has a bachelor of
business administration degree from
Miami University in Oxford, Ohio, with
majors in marketing and economics. 

Phelps Dunbar
» Gregg Mayer has been promoted to
counsel in the litigation practice group.
His practice focuses on business litiga-
tion, tort claims, First Amendment pro-
tection and appeals. Mayer earned his
law degree from the University of Mis-
sissippi School of Law and his bachelor’s
degree from Middle Tennessee State
University in 1997. 

Renasant Corp.
» C. Mitchell Waycaster has been
elected president and chief operating
officer of the company and Renasant
Bank, a wholly owned subsidiary. Way-
caster has served as senior executive vice
president and chief administrative officer
of the company since 2007. He joined
the Renasant Bank in 1979 and held
various leadership positions within the
company and bank, including president
of the bank’s Mississippi division, exec-
utive vice president of retail banking,
and senior vice president and chief credit
officer. Waycaster has a bachelor’s de-
gree in business administration from the
University of Mississippi. He is a graduate
of the University of Delaware Stonier
Graduate School of Banking and the
National Compliance School at the Uni-
versity of Oklahoma and the University
of Colorado. He is also a graduate of the
Mid-South School of Banking at the
University of Memphis and the Ten-
nessee Commercial Lending School at
Vanderbilt University. 

Tulane University Madison
Campus
» Mary Lib Baxter has been appointed
to serve as the director of the recently
launched paralegal studies program.
Baxter, who was born and raised in Mo-
bile, has a bachelor’s degree in communi-
cations and public relations from the
University of Alabama in Tuscaloosa and
earned a law degree from Loyola Univer-
sity New Orleans. Following law school,
she secured her Alabama law license and
specialized in family law in Mobile and
Baldwin counties. After relocating to
Madison in 2012, she obtained her Mis-
sissippi Bar license and began working
for several local law firms. 

On the move

Smith Ware

Waycaster Baxter

Lott
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Training begins
Tuesday, February 4, 2016

1:30 - 4:30 PM
(Continues for a total of 14 Thursday afternoons)

at Broadmeadow
United Methodist Church

4419 Broadmeadow Dr, Jackson, MS

ers a doorway into the home networks and lead to
identity theft.

Last week, the Federal Trade Commission reported
that it had tested five baby monitors to determine
their level of security. They found two of the five
didn’t encrypt the feed to make it more secure and
only one required a complex password.

So, how can you protect your baby and your family
from unwanted intrusion? The FTC’s Seena Gressin
offered these tips:
» Make the monitor’s security features a priority.
When shopping for a baby monitor, look for ones that
use strong security protocols to transmit audio and
video feeds to your home wireless router and to the
internet. WPA2 is a standard wireless security proto-

col for home routers. To protect the feed on the in-
ternet, make certain the monitor uses an industry
standard encryption protocol, such as SSL or TLS.
Check the package or contact the manufacturer to
find out.

» Use the monitor’s security features. Once you’ve
purchased a monitor with good security features, use
them! Keep the monitor’s software current and check
its password settings to make certain it requires a
password. Then, choose a strong password and enable
the monitor’s security features so that it encrypts
information transmitted via the internet.

» Access the monitor securely. When accessing the
monitor from a mobile device, confirm that your app
is up-to-date and consider password-protecting your
mobile device as well.

Other experts advise you consider unplugging the
unit when it’s not actively being used, such as when
no one is at home, and change the passwords often on
your home’s Wi-Fi network as well.

Contact Bill Moak at moakconsumer@gmail.com.

Moak
Continued from Page 1C

“It allows breweries to get instant feedback from
the customer,” he said. 

Henderson said his company spends between
$10,000 to $50,000 taking new product to market.
Sometimes the product is a success and sometimes
it’s not, he said. Allowing on-site selling could save
Lazy Magnolia and other breweries a costly step in
the process to developing and refining products.

“In the South, people are always nice,” he said.
“You give them something for free and they’re going
to tell you they like it. You don’t really know how peo-
ple feel until you introduce the dollar equation into
it.”

Contact Sarah Fowler at sfowler@gannett.com or
(601) 961-7303. Follow @FowlerSarah on Twitter. 

Beer
Continued from Page 1C
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