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B U S I N E S S L E D G E R

Men’s clothiers throughout North
America, continental Europe and Cen-
tral and South America rely on the soft-
ware that a Ridgeland-based business
provides and the factory it owns to
manufacture custom-made suits, trou-
sers, shirts, outerwear and formal-
wear for their clients. 

Wen Nance, who grew up in Oklaho-
ma, studied marketing at Mississippi
State University and worked in the re-
tail custom clothing business for six
years, established Trinity Apparel
Group in 2003. He previously operated
Latham Thomas Custom Clothiers in
Highland Village, which had retail and
wholesale operations.

“I wondered why no one had tried to
make custom clothing offshore,”
Nance said, recalling the thought that
initially intrigued him. “That idea
turned into a research project. Three
months later, I had a 40-page business
plan. That’s when the whole idea took
off.”

Among Trinity’s core customers are
specialty retailers with brick-and-mor-
tar stores, independent custom retail-
ers who see clients by appointment in
their offices and homes, and enterprise
businesses that sell to retailers with

businesses online.
Proprietary software named iDe-

sign Studio allows clothiers to compile
“look books,” which they can email to
clients or have them flip through using
an iPad so they get an idea about how
completed garments will look on them. 

“The iDesign Studio part of it is real-
ly cool because customers can see
things made up,” said Charlie Mozingo,
a former business partner in Trinity
Apparel Group. He took over the retail
end of Latham Thomas Custom Cloth-
iers, which he rebranded as Mozingo
Clothiers and operates in Highland Vil-
lage in Jackson.

Thirty percent of consumers who
buy custom clothing do so for fit, and
the rest do so to get clothing exactly as
they like it, said Nance, whose ward-
robe, as you would expect, is almost all
custom made. 

Trinity Apparel’s exclusive soft-
ware known as iDesign Workflo allows
a clothier to enter precise measure-
ments, specifications about fabrics,
styles and other detail options to fulfill
orders.

Monte Stewart, president of Ward-
robe Management & Design in Mem-
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Founder and CEO Wen Nance operates Trinity Apparel Group from its headquarters in Ridgeland. 

From Ridgeland
to Beijing, custom
clothing fits bill
Local firm owns
China-based site

NELL LUTER FLOYD
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Trinity Apparel Group employee Tony Jackson steams a rack of garments at the company's
Ridgeland facility. 

See Trinity, Page 2C

We Americans love our pets. Ac-
cording to the American Veterinary
Medical Association, there were
approximately 157 million pets in the
United States in 2012, including 43
million dogs, 36 million cats, 3.7
million birds and 1.8 million horses. 

According to the association’s Pet
Ownership Calculator (which allows
you to put in a population number
and get an approximate number
based on statistical information),
that would amount to about 421,000
dogs and 350,000 cats in Mississippi.
Add in reptiles, small mammals and
fish, and that’s a lot of animals bring-
ing joy into our lives.

We get so much from our associa-
tion with pets. Studies have shown
they help decrease stress, as well as
provide balance and, of course, give
us unconditional love. After a hard
day at work, it’s nice to be greeted by
an enthusiastic, tail-thumping canine
or a cat purring with affection.

But having a pet can be expen-
sive, too. Besides taking care of the
basic needs of food, water, shelter,
medicine and grooming, owning a
pet is a big responsibility. Pets need
trips to the vet for routine exams,
immunizations and care for various
conditions, and, occasionally, emer-
gency care or treatment for a life-
threatening condition. If your dog
gets heartworms, for example, or if
your cat develops an autoimmune
disease, it can set you back thou-
sands.

“A majority of the problem with
people having big expenses from
their pets accumulates from people
not taking proper care of their pet or
being misinformed of medical issues
that might occur,” noted Evan Tew, a
certified veterinary technician with
Northeast Animal Hospital in Ridge-
land.

According to IHheartDogs.com,
the most expensive vet bills for dogs
are ruptures of the ACL (anterior
cruciate ligament, which consists of
connective tissue around the knee),
gastroenteritis, ingestion of foreign
materials, pancreatitis and MPL (a
condition in which the dog’s kneecap
slips in and out of its normal posi-
tion, causing pain and lameness).
Other costly conditions, Tew added,
include diabetes, thyroid disease and
urinary issues.

According to wallethub.com, dog
owners annually spend $235 to $776
on average for veterinary care,
while cat owners can be expected to
spend $160-$564. “That equates to as
much as $10,088 over the course of
the average dog’s life or $8,460 for a
cat!” notes Wallethub. That’s not a
trivial amount of money but one
which most pet owners spend with-
out a second thought.

To help pay those bills, a lot of
companies have in recent years
begun selling pet insurance. These
products vary in what they will cov-
er, how much they cost and the con-
ditions of using them. Some consum-
er advocates have questioned wheth-
er these plans are worth the cost. It
should be noted the vast majority of
pet owners don’t buy pet insurance,
anyway; Wallethub notes only about
three in 100 dogs are insured. Most
pet insurance costs $20 to $30 a
month.

If you are considering pet insur-
ance, Consumer Reports suggests
you compare plans. Look for terms
and conditions and coverage limita-
tions. Some policies are designed as
“safety net” policies, kicking in only
for major expenses, while others
might include some routine ex-
penses, such as teeth-cleaning. Be
sure to consider any deductibles.

In addition, making sure your
animal receives the proper preven-
tive care can save you later. For 

Bill 
Moak
CONSUMER WATCH
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Do you
need pet
insurance?
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Beyond Expectations Formals &
Tuxedos has found a new home in Gas
Log Village in Ridgeland.

Pageant gowns and more now fill the
space once occupied by Barbara’s Bou-
tique at 574 U.S. 51 North. Trace Grill is
located in the same center.

Cori Holaday, owner of the store,
said the new location offers more space
for pageant gowns, prom dresses,
mother-of-the-bride and mother-of-the-
groom-dresses, evening wear and also
special-event dresses popular with
brides for rehearsal dinners and en-
gagement parties. It also rents tuxedos
for weddings, proms and special
events.

“There are more dresses in this
building than you could ever imagine,”
she said.

The store stocks long dresses in
sizes 0 to 26 and short dresses in sizes 0
to 14, she said. Pageant and prom dress-
es range from $250 to $4,000 and short
dresses start at $140 and go up to $600,
she said. “We always have a great sale

rack,” she said.
Mother-of-the-bride and mother-of-

the-groom dresses range in price from
$400 to $800, she said. “My goal is to be
at $275 to $850,” she said.

Holaday said she and her staff enjoy
working with women to ensure they
find dresses that flatter them, are ap-
propriate for the event they’re attend-
ing and fit their budgets.

“We offer individual service and

strive to be kind to everyone who en-
ters the store,” she said. “You don’t find
that everywhere.”

The store shows some of the dresses
it stocks online at www.beyond
expectationsformals.com and also on
Instagram. “What we’ve noticed is that
many young girls will come in the store
and ask for a dress they’ve seen on
Instagram,” she said.

For pageants, long, beaded gowns

are still popular in the South, but so are
two-piece dresses thanks to the influ-
ence of Miss America, Holaday said.

“Miss America was crowned in a
two-piece dress,” she said “We’re see-
ing more interest at the college level
and older high school girls.”

Look for 2016 to bring a resurgence
of pants in formalwear, she said. “Some
dress designers are doing innovative
looks where there are pants under
dresses,” Holaday said.

The Audrey length, so named for
Audrey Hepburn, is a mid-calf or tea
length that is popular in fashions for
pageants, proms, parties and cocktail
events, she said. Floral prints are ex-
pected to be a hit for spring as is the
color emerald green, she said.

Holaday, who once worked in a hu-
man resources-related business, pur-
chased the store from the previous
owner about nine years ago. “I loved
my job, but I felt like God wanted me to
do something else,” she said.

Beyond Expectations is open 1-6:30
p.m. Monday through Thursday, 1-5:30
p.m. Friday and 10 a.m. to 4 p.m. on
Saturday. In January, the store will
open at 11 a.m. on weekdays, she said.
For more information, call (601) 957-
5138.5138.

Contact Nell Luter Floyd at nell-
floyd@bellsouth.net.

Ridgeland shop offers formal attire
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Cori Holaday, owner of Beyond Expectations Formals & Tuxedos, sits in the shop’s new location in Ridgeland. 

Nell Luter
Floyd
RETAIL

Beyond Expectations Formals & Tuxedos is now at 574 Highway 51 North, Suite B, in Ridgeland. 

example, putting your pet on a reg-
ular heartworm prevention medica-
tion can be expensive, but the cost
pales in comparison to having him
or her treated for heartworm in-
festation ($500 to $1,000). Tew adds
that you should consider heartworm
preventives carefully; some are
ineffective. Your vet can recom-
mend some good options.

“The key to finding the right
insurance policy is reading the fine
print,” he noted. “Making sure they
will be covered for major surgeries
or expenses is a must. Sometimes
needless examinations are done as
well. But … a lot of pet-related ex-
penses could be avoided with educa-
tion through their veterinarian.”

Here are some other suggestions
from Consumer Reports:

» Ask your vet what vaccines
you can skip. While some vaccines
are required, others may not be.

» Guard against parasites. Flea
and tick infestations can cause life-
threatening anemia. An inexpensive
topical flea and tick solution can
keep the critters at bay.

» Spay or neuter your pet. Do-
ing so can prevent health problems,
including uterine, ovarian and tes-
ticular cancers. Many local shelters
or pet organizations can provide
low- or no-cost spay or neuter sur-
geries.

And many advocates suggest
putting some money aside on a reg-
ular basis to help take care of un-
expected expenses. Putting the $20
or $30 a month you’d spend on a pet
insurance policy can add up, helping
provide a pool of money to take care
of Bella or Max when they need it
down the road. 

Contact Bill Moak at moak
consumer@gmail.com

Moak
Continued from Page 1C

phis, sells custom-made clothing direct-
ly to clients and uses Trinity Apparel to
complete 95 percent of his orders be-
cause it offers 13,000 choices of fabrics
and its technology means orders don’t
have to be completed on paper and faxed
in. His custom suits begin at $895, he
said.

“Their software technology is the
best I’ve ever worked with,” he said.
“Trinity is spot on with whatever mea-
surements you give them ... That’s what’s
coming in. If there’s a mistake made, it’s
my mistake.”

Orders go directly to the garment fac-
tory in Beijing that Trinity Apparel owns
and operates, with the software translat-
ing measurements into the metric sys-
tem and details from English into Man-
darin.

“As far as we know, iDesign Custom
Clothing Factory is the only American-
owned custom clothing factory in Chi-
na,” Nance said. 

The manufacturing ended up in China
after Nance contacted makers of equip-
ment needed for the cutting and sewing
operation to ask where he would find
their products in use.

“The cost to produce in China has
gone up dramatically, so by the time we
manufacture, air freight everywhere in
the world where it needs to be delivered,
there’s probably not a price advantage,”
he said “The reason we’re there is the
skill of the workers. Truthfully in Amer-
ica, we don’t have enough (people who
sew). We’ve lost that skill to offshore.
There are pockets of it here and there.

“From a supply chain standpoint, all
of the thread makers, canvas makers…
all of the support is there and manufac-
tured there.” 

Garments manufactured at the fac-
tory in China are exported to the U.S,
Canada, the United Kingdom, continen-
tal Europe and Central and South Amer-
ica.

Just to be clear: You won’t find a suit
manufactured by Trinity Apparel with
its label in it because the business spe-
cializes in private-label brands. “We’re
not a consumer brand,” Nance said. 

Trunk Club, a Chicago-based men’s
clothing service purchased in 2014 for
$350 million by the high-end department
store chain Nordstrom Inc., uses Trinity
Apparel to manufacturer the private-la-
bel garments it sells.

“The management at Nordstrom is
now opening shops in shops so there is
Trunk Club custom within some Nord-
strom locations,” Nance said.

Nance met earlier in December with
another high-end department store
chain to discuss a private-label, made-to-
measure clothing line.

Private-label, custom-made clothing
is attractive to retailers because it’s a
way to leverage their brand, Nance said. 

“No one will ever undercut your
prices for the same thing,” he said. “No
one comes into your market to compete
with you for that brand. It’s an increas-
ingly popular business strategy to have
private branding.”

Garments that fulfill orders placed in
the United States wind up in Trinity Ap-
parel’s warehouse space that is tucked
away in a business park in Ridgeland.
About 900 suits and trousers plus 1,400
shirts are received each week and sent
out to Trinity’s customers.

“Air freight is very expensive,” said
Nance, explaining why garments aren’t
shipped directly to customers from the
factory. “We don’t have the relationship
with the consumer. Our dealers want to
deliver their clothes and do the proper
fit.”

Clothes for football, baseball and golf
superstars as well as television sports
announcers, movie stars and other ce-
lebrities pass through the Ridgeland
warehouse, but that’s a detail they would
never know, Nance said.

Just a few weeks ago, someone at
Trinity Apparel overnighted a tuxedo for
Scott Hamilton to a dealer in Nashville
who would present it to him.

“We’ve made a bunch of clothes for
Hank Aaron,” Nance said, particularly

around the time when Barry Bonds was
about to break his record and he ap-
peared frequently on television.

Once described as “Silicon Valley
meets Savile Row,” Trinity Apparel em-
ploys 350 people in China, 11 in Ridge-
land, five across the U.S, one in Canada,
one in England, and six in Costa Rica. It
has about 420 clients, who have placed
orders in the last two seasons, quite re-
markable considering it began with 25
clients.

The company has grown from doing
$500,000 in business in 2004 to an expect-
ed $19 million to $20 million this year,
Nance said.

Nance began the company with fi-
nancing from his own bank account and
family. “Through the years, we did a lit-
tle bit of bank financing here and there,”
he said. 

In 2013, Stonehenge Growth Capital
announced it had raised $14.2 million to
provide debt and equity capital to Mis-
sissippi companies, with investments
ranging from $500,000 to $2.5 million.
Trinity Apparel received mezzanine fi-
nancing through Stonehenge, Nance
said.

So, what’s next for Trinity Apparel?
In January, Trinity Apparel plans to

take its distribution model into domestic
China. “We’re launching the iDesign
platform to custom retailers in China in
2016,” he said.

Nance foresees growing the business
into a lifestyle company that also manu-
factures made-to-measure jeans, shorts
and polo shirts and offers custom-made
shoes.

“One of my favorite books is a book
called ‘Scaling Up,’” he said. “They ref-
erence a study about impactful compa-
nies. The two companies they reference
are Apple and Starbucks. … They had 25
years to perfect their (business) model.

“We’re basically 12 years old. ... We’ve
poured so much foundation in the last 10
years to realize ownership of our factory
and the capabilities of what that gives us
in the future. I think we still have some
work to do.”

Contact Nell Luter Floyd at nell-
floyd@bellsouth.net.

Trinity
Continued from Page 1C
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