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People show growing

concern over how animals

are treated on farms

WAUKON, Iowa — Alert and curious,
hundreds of hens with bright red crowns
and faces strolled out of a large chicken
house mid-morning into the fresh air and
a fenced pasture amid rolling fields of al-
falfa, clover, corn and soybeans. They
cluck and coo, peck and scratch at the
ground.

“They’re obviously much more com-
fortable without cages,” Iowa organic
farmer Francis Blake said of his flock of
5,000 hens, which live a cage-free life.

This existence, by all appearances a
chicken nirvana, is what animal rights
groups have sought for years and in-
creasingly what consumers want. Al-
ready, large chains like McDonald’s,
Starbucks, Costco, and, most recently,
Panera Bread have begun requiring sup-
pliers to go cage-free over the next dec-
ade.

The $10 billion egg industry in care of
270 million hens that lay eggs for food is
in the process of figuring out how to over-
haul a deeply entrenched, profitable
model of raising chickens in cages small-
er than an 8½-by-11-inch sheet of paper,
despite decades of successful growth.
Yet, it’s not completely clear what’s best
for the chickens themselves — animals
that, when uncaged but still cooped up,
can be aggressive and sometimes prone
to cannibalism or injuring themselves.

It’s one of the largest-scale examples
of agribusiness adapting to consumers’
growing sensitivities and anxieties over
how their food is treated before it is on
their plates and in their stomachs, follow-
ing other modifications like the dairy in-
dustry ending the practice of removing
calves’ and cows’ tails and some states
banning restrictive gestation crates for
female pigs.

“The change is humongous,” said Mar-
cus Rust, CEO of Rose Acre Farms, the
nation’s second-largest egg producer
that’s building all of its new barns to be

cage-free. “When it comes to pure per-
ception you’re never going to convince
the general public that we shouldn’t treat
our chickens the same way they treat
their pets.”

Not free-range
Cage-free doesn’t always equate to

problem-free living for chickens, re-
search has shown, and it doesn’t mean
free-range. In contrast with federal or-
ganic regulations that say cage-free
chickens must have outdoor access,
commercial cage-free operations keep
thousands of hens inside a barn with no
outdoor access, which can lead to a death
match when chickens try to fly and
smash into either one another or barn
fixtures. 

Plus, farmers get up to 10 percent
fewer eggs and significantly higher pro-
duction costs when the hens are freed of
the cages.

No matter, the top U.S. egg suppliers
— Rose Acre Farms, Mississippi-based
Cal-Maine Foods and Iowa-based Rem-
brandt Foods — are gradually moving to
cage-free equipment over the next dec-
ade, replacing equipment as it wears out

or building new barns.
The official egg industry position is

that a variety of chicken-housing sys-
tems will be used so that consumers have
choice of the type of eggs they want to
buy, be it cage-free and organic eggs that
can cost around $4 a dozen or a dozen
caged eggs for about $2.

“Nobody’s installing traditional cages
anymore,” said Joy Mench, an animal
science professor at the University of
California.

Higher profit
Earlier this year, researchers at her

university published a study of different
housing systems. They found cage-free
barns lost 13 percent of the hens, while
caged systems had a 5 percent mortality
rate. 

The study also noted that cage-free
chickens also produced between 5 and
10 percent fewer eggs and that farmers’
operating costs were 23 percent higher.

“My concern right now is how we deal
with the problems we have with cage-
free systems,” she said, adding that re-
search needs to needs to focus on rede-
signing the barns.
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Francis Blake watches his cage-free chickens roam in a fenced pasture on his organic farm near Waukon, Iowa.

CONSUMERS ARE BEHIND
SHIFT TO CAGE-FREE EGGS

DAVID PITT
ASSOCIATED PRESS
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Eggs laid by cage-free chickens sit in a holder after being sorted by Francis Blake on his organic
farm near Waukon, Iowa. Blake gathers an average of 2,500 dozen eggs a week from his flock.
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It’s been a long day. Tired from your
full day of meetings, an interminable
taxi ride and the seemingly endless line
through airport security, you’ve finally
gotten into your seat on the plane, look-
ing forward to a few winks of shut-eye
before you reach your destination.

Nearly in dreamland, you’re awak-
ened by a jolt; the guy behind you has
kicked the back of your seat, sending

shockwaves through your body.
Throughout the flight, it happens again
and again. You don’t want to make a
scene, but you imagine yourself as
Arnold Schwarzenegger in Kindergar-
ten Cop, breaking a pencil to send a
message to a couple of unruly kids
kicking his seat, to high-fives from
your fellow irritated passengers.

If you consider the “seat kicker” to
be the most annoying of airline pas-
sengers, you’ve got a lot of company.
On Tuesday, Expedia.com released its
annual Airplane Etiquette Study, which
asked travelers about their top annoy-
ances on planes. More than 6 of 10 pas-
sengers cited the “Seat Kicker” as their
pet peeve when traveling by air. A close

second was the “Inattentive Parent” (as
exemplified by the oblivious parents of
the unsupervised little monsters kick-
ing Arnold’s seat in the aforementioned
movie), who for some reason let their
kids do pretty much anything once it’s
wheels-up. 

The survey taps into a deep well of
traveler anger. As airlines raise fares,
airlines attempt to squeeze every pen-
ny out of passengers, clamping down on
knee space, bumping you with little or
no warning and making you pay extra
for just about everything that was pre-
viously free. Frustrated travelers have
had enough. The 2011 Passenger Bill of
Rights addressed some of that, but
there are a lot of other things that still

rile passengers. A lot of them have to
do with other people’s behavior on the
flight; “If I’m going to pay this much, I
should at least get to enjoy it,” you can
almost hear passengers saying through
their clenched teeth.

Despite all the pet peeves, though,
the survey had some good news: Three-
quarters of those surveyed felt that
most passengers try to be sociable and
inoffensive; a significant number
(about half) felt air travel is still some-
thing “fun and exciting,” and some said
they would neglect their own comfort
(for example, not reclining their seats
if the passenger behind them is preg-

Bill 
Moak
CONSUMER WATCH

Travelers fed up with plane ‘seat kickers’ 

See Moak, Page 4C

Mississippi’s two U.S. senators
are asking the USDA make sure its
plan to combat avian bird flu in-
cludes measures that will protect
the state’s poultry industry.

In a letter sent last week to U.S.
Agriculture Secretary Tom Vil-
sack, Sens. Thad Cochran and Rog-
er Wicker outlined issues they said
were important to Southern boiler
operations as the agency prepares
its Fall 2015 Highly Pathogenic
Avian Influenza Preparedness and
Response Plan. Late fall and winter
are the seasons when the bird flu is
most likely to hit chicken houses.
There has never been a case re-
ported in Mississippi, though it did
reach Arkansas earlier this year.

As the preparedness plan is fi-
nalized, Cochran and Wicker’s let-
ter asked the USDA to:

» Ensure that the HPAI regula-
tions will allow for equitable distri-
bution of indemnity support be-
tween owners and growers en-
gaged in contract poultry produc-
tions, without which the growers
could be left vulnerable given the
high cost of production. 

» Provide indemnity protection
against losses associated with
HPAI-caused supply chain disrup-
tions since the current assistance
program would only cover birds
that must be destroyed.

Senators
urge action
as bird flu
season nears
CLAY CHANDLER
THE CLARION-LEDGER

See Flu, Page 2C
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Baker Donelson 
» J. Carter Thompson Jr., a shareholder
in the Jackson office, has been appointed
chairman of the Drug and Medical Device
Committee of the Defense Research In-
stitute. He will serve a one-year term and
be eligible for reappointment to a second
term. Thompson is leader of the firm’s
Product Liability and Mass Tort Group. 

BankPlus
» BankPlus has been nationally recog-
nized for its CreditPlus program with an
American Bankers Association Communi-
ty Commitment Award, sponsored by the
ABA Community Engagement Founda-
tion. BankPlus was honored for its en-
deavors in the Nontraditional Borrower &
Underbanked category and will be pre-
sented during ABA’s Annual Convention
in Los Angeles on Nov. 20. CreditPlus,
BankPlus’ anti-predatory lending pro-
gram, educates Mississippians about how
credit works, and helps them improve
their credit scores. 

BBK LLP
» Wil Crawford, CPA, has been promot-
ed to a director. Crawford provides audit
and accounting services to telecommuni-
cations, governmental, not-for-profit,
health care and manufacturing clients. He
has bachelor of accountancy and master
of professional accounting degrees from
Mississippi State University. 
» Lee Martin, CPA, has been promoted
to a director. Martin works with a variety
of clients and serves some of the area’s
largest private companies, including man-
ufacturing and distribution entities. She
has bachelor’s and master’s degrees in
accountancy from Millsaps College. 
» Matt Bailey, CPA, has been promoted
to senior manager. Bailey provides audit
and accounting services to health care,
manufacturing and construction and real
estate clients. He has bachelor of accoun-
tancy and a master of accountancy de-
grees from the University of Mississippi. 
» Mary Overstreet, CPA, has also been
promoted to senior manager. Overstreet
provides taxation services for a variety of
individual and business clients with her
primary areas of practice in individuals,
trusts, estates, family groups and closely
held businesses. Overstreet has a bachelor
of accountancy degree from the Univer-
sity of Mississippi. 
» Dustin Taylor, CPA, has also been
promoted to senior manager. Taylor pro-
vides taxation services in manufacturing
and distribution, construction and real
estate, state tax and large multi-state
consolidated corporations. He received a
bachelor of accountancy and a bachelor
of business administration in finance
from Mississippi State University. 
» Lydia Windham, CPA, has been pro-
moted to senior associate. Windham
provides auditing services to an array of
industries. She has a bachelor of accoun-
tancy from Mississippi State University
and master of accountancy degree from
the University of Southern Mississippi. 

Bradley Arant Boult Cummings LLP
» Michael Casey Williams has joined

the firm’s Jackson office as an associate.
He has a bachelor’s degree from Mis-
sissippi State University and his law de-
gree from the University of Mississippi,
where he served as an associate editor of
the Mississippi Law Journal. He is a mem-
ber of the Jackson Young Lawyers, the
Gulf Coast IP Association, and the Magno-
lia Bar. 
» C. Meade Hartfield has joined the
firm as counsel in the financial services
and litigation practice groups. She will
split her time between the firm’s Birming-
ham and Jackson offices. Hartfield earned
her bachelor’s, bachelor of business ad-
ministration and law degrees from the
University of Mississippi. She has been
named as both an Alabama Super Law-
yers and Mid-South Super Lawyers “Ris-
ing Star” and was also included on B-
Metro’s list of “Top Women Lawyers” for
2015. 

Brunini, Grantham, Grower
& Hewes, PLLC
» Brunini, Grantham, Grower & Hewes
PLLC, has 29 attorneys selected by their
peers for inclusion in the 2016 edition of
The Best Lawyers in America. From Jack-
son are: Matt Allen, Lawrence E. Alli-
son Jr., Sheldon G. Alston, P. David
Andress, Benje Bailey, Stephen J.
Caramody, R. Richard Cirilli, John M.
Flynt, Louis G. Fuller, Lynne K. Green,
James L. Halford, William Trey Jones
III, R. David Kaufman, Samuel C. Kel-
ly, James A. McCullough II, M. Patrick
McDowell, John E. Milner, William C.
Penick IV, W. Ken Rogers, Joseph A.
Sclafani, Granville Tate Jr., Watts C.
Ueltschey, Leonard D. Van Slyke Jr.,
Joseph E. Varner III, John E. Wade,
Walter S. Weems and Ron A. Yar-
brough. From Biloxi, Leonard A. Black-
well II. From Columbus, J. Gordon Flow-
ers. In addition, chosen as the Lawyer of
the Year were: John Flynt, Jackson, Ad-
ministrative/Regulatory Law; Louis Full-
er, Jackson, Tax Law; David Kaufman,
Jackson, Litigation-Securities; John Mil-
ner, Jackson, Environmental Law; Gran-
ville Tate, Jackson, Corporate Compli-
ance Law; Joseph E. Varner, Jackson,
Trusts and Estates.

Butler Snow 
» Butler Snow has five of its Mississippi
attorneys recognized by Benchmark Liti-
gation, a leading national law publica-
tion. Christy D. Jones was named a
National Product Liability Star and also a
State Litigation Star for Mississippi. John

C. Henegan, Orlando R. Richmond
Sr..and E. Barney Robinson III were
named State Litigation Stars and Kari L.
Sutherland was named a Future Star. 
» Butler Snow has been named among
the South’s top government affairs firms
and lobbyists in Mississippi, Tennessee
and Alabama by The Southern Political
Report. Butler Snow ranked No. 1 in Mis-
sissippi. The Southern Political Report
produces these rankings based on the
results of an online survey sent to lobby-
ists and government affairs specialists
across 13 Southern states. 

Haddox Reid Eubank Betts PLLC
» Domina Kaler, CPA, has been promot-
ed to senior accountant. She has a master
of accountancy degree from the Univer-
sity of Mississippi. She works in the firm’s
audit division. 

University of Southern Mississippi
» John Bailey, a professor in the Nurse
Anesthesia Program, has been accepted
to full membership in the American Soci-
ety for Investigative Pathology, the lead-
ing professional society in the United
States for biomedical scientists who in-
vestigate the basic mechanisms of dis-
ease. Bailey has co-authored research
papers as part of multidisciplinary teams
in two international journals, the Journal
of Drug Targeting and the Journal of
Cancer Therapy, related to his interests in
cancer cell biology. He began his research
career studying the biology of skeletal
muscle cells. He received national recog-
nition for his teaching in 2000 and 2004
while at the College of Veterinary Medi-
cine at Mississippi State University and in
2012 while at the College of Osteopathic
Medicine at William Carey University. In
2004, he co-authored the world’s leading
textbook of veterinary medical physiolo-
gy, Duke’s Physiology of Domestic Ani-
mals, published by Cornell University
Press.

Waggoner Engineering
» Matthew Hosey has joined the firm as
an engineering intern in its Gulf Coast
office, responsible for designing, drafting
and assisting with project management
for a variety of infrastructure projects.
Hosey has a bachelor’s degree in civil
engineering from the University of Mis-
sissippi, where he was a research assistant
and teaching assistant for Soils Lab. He
holds certifications from American Con-
crete Institute including Concrete Field
Testing Technician—Grade I.

On the move

Thompson Crawford
Martin

Bailey Overstreet
Taylor

CoxWindham Williams Hartfield Bailey Hosey

nant) for the sake of getting along or
just simple courtesy. It really doesn’t
take much to avoid being one of the
folks on this list; simple courtesy
and politeness will go far.

“Planes continue to fly full, never
more so than during this season,
when millions of Americans will fly
to be with their families for the holi-
days,” said John Morrey, vice presi-
dent and general manager of Expe-
dia.com. “Inside a packed plane at
30,000 feet, both good behavior and
bad behavior are amplified. Re-
specting our fellow passengers is a
small but important gift we can all
give each other.” 

Here are a few more of those
pet-peeve-passengers, from the
survey: 

» The “Aromatic Passenger”,
whose lack of hygiene — or recent
meal — catches up with him and
everyone else in the enclosed space
of the cabin.

» The “Audio Insensitive” (who
listens to loud music or talks loudly).

» The “Boozer,” who feels it’s OK
to get three sheets to the wind and
makes sure everybody knows it.

» The “Chatty Cathy,” who feels
like she must engage all her neigh-
bors in conversation.

» The “Undresser”, who takes off
various items of clothing, including
— no, please, NOOO! — his shoes, a
la John Candy’s Del Griffith. (Actu-
ally, that also makes Del an “Aromat-
ic Passenger,” too, doesn’t it?) 

» The “Carry-On Baggage Of-
fender,” who feels like her carry-on
bag can surely fit in the overhead
bin, despite its bulging seams and
back-breaking tonnage. This often
results in minutes of frustration,
only to find the flight attendant
eventually relegating the piece to
the baggage hold.

» The “Queue Jumper.” You know
him as the guy who sprints from the
back of the plane the instant the
plane comes to a stop, with zero
regard for anyone else’s place in
line.

» The “Seat-Back Guy.” He’s the
one who takes full advantage of his
seat’s reclining abilities, rendering
your tray table useless and cramp-
ing your knees. (Actually, I was sur-
prised this one didn’t top the list, but
only about a third said this guy was
chief offender.) This particular an-
noyance has been the subject of
heated debate, as described in a May
USA Today story.

There are a lot more objects of
passenger ire on the Expedia survey
site, at http://bit.ly/1MADQNS. 

So, readers, here’s an opportunity
for you to give us your own pet
peeves. Do you agree with this list?
What’s your top airline-travel annoy-
ance? Just send me an email and I’ll
compile them for a future column.
Happy traveling!

Contact Bill Moak at moak
consumer@gmail.com.

Moak
Continued from Page 1C

OXFORD — Renowned for its cele-
bration of the arts and support of local
businesses, Ole Miss alumnus Laura Me-
secke knew Oxford would be an ideal
place to make her passion for fashion
and jewelry come to life.

Inspired by the unique fashions sold
on the Square, Mesecke started South-
ern Dry Goods in April.

Her main goal in starting Southern
Dry Goods was to create a jewelry busi-
ness that was trendy and affordable, ca-
tering to the college-age crowd that pop-
ulates Oxford.

“While some stores on the Square of-
fer competitive pricing, I felt that a lot of
the jewelry sold on the Square was out of
reach for most college budgets,” Me-
secke said.

Although Oxford’s fashion market-
place played an integral role in Me-
secke’s motivation to start Southern Dry
Goods, her upbringing was also a con-
tributing factor.

“Growing up, I was constantly ex-
posed to new trends as my mom is heavi-
ly involved in the retail industry,” Me-
secke said. “After watching her experi-
ence, I knew I wanted to be involved in
fashion, but didn’t know in what way.”

Making contacts
In March, Mesecke connected with a

vendor in California that offered to sell
her jewelry in bulk, at wholesale prices.

Seeing this as her opportunity to get
her foot in the door of the fashion indus-
try, Mesecke brought west coast styles
to Oxford, officially launching the South-
ern Dry Goods brand.

A name and a vendor for the business
secured, Mesecke turned to social media
and sorority sisters to help get the word
out about her new venture.

“Creating both a Facebook and Insta-
gram page was essential in building an
online presence for the company,” Me-
secke said. “Because so many people are
on these social media sites, we knew it
would give the business the exposure it
needed to draw in new customers.”

Not only has a social media presence
created awareness of the new business

for the Oxford community, it has also
served as a liaison between Mesecke and
existing customers, as Mesecke said.
“Facebook and Instagram have re-
mained our primary tools for communi-
cating with customers.”

While Mesecke had her mother’s help
to get the business started, she relied on
a few of her sorority sisters to help pro-
mote and sell the brand.

When approached to join the South-
ern Dry Goods team, Belle Hankey, a ju-
nior at Ole Miss, saw it as the perfect op-
portunity to gain more experience in the
marketing field.

Joining the Southern Dry Goods team
as the marketing manager, Hankey’s
main responsibilities are photographing
the product and promoting deals and
new pieces as they come in from Califor-
nia.

“I never thought I would be working
with jewelry until Laura reached out to
me,” Hankey said, “but I’ve always con-
sidered fashion to be a hobby of mine;
when it became my responsibility to
keep up with and promote new styles and
trends, I found a new appreciation and
love for the industry all over again.”

Not only does Hankey love her new
role in the fashion world, but she also
loves the ability to give back to the Ox-
ford community through Southern Dry
Goods.

“Part of the Southern Dry Goods busi-
ness model is to donate a portion of our
proceeds to a local charity or philanthro-
py around Oxford,” Hankey said.

Honoring one of their peers who
passed away in a tragic sledding acci-
dent last winter, Southern Dry Goods
made its last donation to the Fenton Kott-
kamp Memorial Scholarship Endow-
ment.

Besides its donation to the scholar-
ship fund, Southern Dry Goods has also

reached out to several sororities on cam-
pus to get involved and donate to differ-
ent philanthropies or help generate
funds for certain events.

“Given that Greek life is so prominent
at Ole Miss, our goal is to not only expand
our clientele through relations with dif-
ferent sororities on campus, but also
give back to them and the community by
donating a portion of our proceeds to
their philanthropies or fundraising
events,” Mesecke said.

Branching out
Branching out on campus and in the

Oxford community has proved to be suc-
cessful for reaching local clients, but
both Mesecke and Hankey agree they
will take even greater initiative in ex-
panding the business outside of Oxford’s
city limits.

“We plan on attending multiple flea
markets and fairs to set up tables and ad-
vertise to more customers, as well as
looking into setting up an Etsy account,
that will allow people all over the world
to discover and purchase the product,”
Hankey said.

“The flea markets we’ve attended
thus far have brought great success for
the brand, even selling out of our product
at the Oxford Flea Market this summer,”
Mesecke said. “We plan on continuing to
attend these kinds of events as they seem
to be a successful avenue for facilitating
even greater growth for the business.”

As growth seems imminent for the
new business, both Mesecke and Hankey
agree that being able to give back to the
community has been the most rewarding
part of it all.

“Being able to do what I love while
giving back to a community that has giv-
en so much to me has made this experi-
ence an incredible one, one that I feel
lucky to be part of,” Hankey said.

Ole Miss grad’s jewelry
firm targets college crowd
CHLOE RILEY
THE OXFORD EAGLE

“While some stores on the Square offer competitive pricing,

I felt that a lot of the jewelry sold on the Square was out of

reach for most college budgets.”

LAURA MESECKE 
FOUNDER, SOUTHERN DRY GOODS

Have you ever wondered why you
can’t accumulate savings despite
your best efforts not to spend money?
If so, you’re not alone. Your effort and
restraint are present, but the savings
accumulation is absent. It’s frustrat-
ing, discouraging and, over time, can
become quite dangerous.

Saving money and not spending
money are not the same. The good
news is turning not spending into sav-
ings is one of the easiest personal fi-
nance problems to fix.

I think the main culprit is online
banking. It has changed the financial
world and created some really
strange habits. People tend to check
their checking account balances way
too frequently, and balance spending
ensues. Balance spending describes
the practice in which a person checks
their balance with a number in mind
and then spends money down to what
their guess was.

When you don’t spend money be-
cause of low-priced fuel or a renewed
effort to take your lunch to work, you
risk creating this “extra resources”
feeling within your checking account.
And while you didn’t originally spend
that particular money, you will frivo-
lously spend it on something else, un-
less you get it out of your face and into
permanent savings.

Every time you realize you didn’t
spend money you normally spend, im-
mediately transfer the exact amount
of money out of your checking ac-
count and into your savings account.
Are gas prices low? Then transfer
money into your savings account af-
ter every fill-up. Did you take your
lunch to work? While you’re eating
your leftover Salisbury steak at your
desk, transfer money into your sav-
ings account. If you’ve shown re-
straint and didn’t spend money,
you’ve already accomplished the
hard part. The easy part is somehow
the forgotten step. You need to actu-
ally save the money.

Don’t confuse
‘saving’ with
‘not spending’
PETER DUNN
USA TODAY


	The_Clarion-Ledger
	The_Clarion-Ledger (1)

