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B
road Street Bakery and Café had
to close for an hour or so in mid-
October because the restaurant
was one of a handful of businesses
in the Fondren area that either ex-

perienced a drop in water pressure or
temporarily lost service.

It was the most glaring example of
what owner Jeff Good said was frequent
issues his restaurants have had with the
city’s aging water system. One of his oth-
er eateries, Fondren’s Sal & Mookie’s
New York Pizza and Ice Cream Joint, had
to temporarily close earlier this year.

“I’m a cheerleader for Jackson,” said
Good, whose restaurant group also owns
Bravo! Italian Restaurant and Bar in
Highland Village. “But, I’m also a realist,
and I just know what’s needed is much
more than what we have.”

Good was referring to Jackson’s wa-
ter and system, large swaths of which
are more than a century old. Its age and
deterioration manifest in multiple ways:
total loss of service, dramatic drop in
pressure, leaks that form puddles in
streets, pipe bursts and general inconsis-
tency of operation.

A comprehensive fix, city officials
and outside groups agree, carries a nine-
figure price tag, money the city simply
doesn’t have nor will ever have at one
time. A 1percent sales tax hike enacted a
couple of years ago that produces
around $14 million per year just isn’t
enough. So repairs are done in spots, and
the problems continue.

“The entire infrastructure is the same
age, for the most part,” Good said. “It’s
like I tell people all the time: If it breaks
here and gets repaired, it’s the same age
and same condition 10 yards in either di-
rection. We’re all suffering from the re-
ality that the pipes have outlived their
useful life. The needs are certainly much
greater than the resources, and it’s only
going to escalate.”

Derek Emerson owns Walker’s Drive-
In and Caet Wine Bar in Fondren. He
hasn’t had to close either because of wa-
ter issues this year, but his overall expe-
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Jason Anderson, left, and Marty Fields have lunch Tuesday at Broad Street
Bakery and Cafe in Banner Hall Jackson. Broad Street has had to close a
handful of times because the restaurant lost water service. Service
interruptions are blamed on crumbling infrastructure.

Century-old system causes problems,
but fix will be too costly to do all at once

CLAY CHANDLER THE CLARION-LEDGER

THURSDAY, OCTOBER 29, 2015 THE CLARION-LEDGER clarionledger.com SECTION C

B U S I N E S S L E D G E R

giving us more security than ever. 
According to Bankrate’s study, near-

ly eight in 10 Americans worry about
having their identity stolen. Nearly a
quarter of consumers described them-
selves “very frightened” about the
prospect of identity theft. Then there’s
this shocking claim: About half of
Americans (46 percent) report they’ve
been a victim of identity theft or know
someone who was. That’s up signifi-
cantly (12 percent) from just a few
years ago.

While about one in five consumers
(many of them millennials) appear
oblivious to or unconcerned about the
threat, many have taken it seriously.
Many in the Bankrate.com study say
they aren’t checking their credit re-
ports regularly, and 41 percent say they

conduct banking and other sensitive
tasks on unprotected Wi-Fi networks
that don’t require a password. Both of
these activities could help detect fraud
or prevent it from happening in the
first place.

“When asked where cardholders feel
most vulnerable to fraud following a
credit card purchase,” the ABA’s study
concluded, “64 percent say they are
most concerned about hackers break-
ing into retailers’ computer systems,
compared to just 16 percent who cite
physical card theft and 13 percent who
cite 'phishing' scams.” 

Similarly, the ABA study found that
many worried consumers are holding
the system responsible. Nearly eight in
10 consumers believe the government
should “hold retailers, banks and other

companies involved in the payments
system to the same security stan-
dards.”

“Millions of Americans have had
their most sensitive information com-
promised in retailer data breaches, so
it’s understandable that consumers are
concerned that retailers aren’t doing
more to prevent future hacking in-
cidents,” said Doug Johnson, ABA’s
senior vice president of payments and
cybersecurity policy. “These survey
results reaffirm what we’ve believed
all along. Retailers need to join with
banks and payment networks to combat
fraud and focus on the future by up-
dating their payment security systems
and proactively working to address 

Studies: Consumers fear fraud, ID theft
Bill 
Moak
CONSUMER WATCH

See Moak, Page 2C

Americans are gearing up to do bat-
tle on their doorsteps this weekend.
The foe takes the form of tiny super-
heroes, movie baddies and zombies
demanding candy. It’s OK, though; we
know that underneath the masks are
sweet kiddies, not real monsters. But
increasingly, many people are worried
about the real threats that lurk under
the bed — ghouls who can take your life
savings with a keystroke, derail your
carefully laid plans for retirement or
your kids’ education, or even destroy
your reputation.

Within the past week, news of two
separate studies (from Bankrate.com
and the American Bankers Association)
hit my inbox, highlighting the fact
Americans are worried about their
financial and information security and
feel vulnerable to predators. 

Much of the angst stems from recent
data breaches, which have exposed the
security vulnerabilities in a system
trusted to protect vital information.
Hardly a day goes by that we don’t hear
about some new breach, whether it’s
customer contact information, credit
card numbers or embarrassing publica-
tion of names from sites like Ashleyma-
dison.com. All this bad news is eroding
our trust in the financial system at a
time in which technology should be

THINKSTOCK

See Water, Page 2C



The Clarion-Ledger 10/29/2015 Page : B005

October 29, 2015 2:03 pm / Powered by TECNAVIA

has been down for a long
time,” Preston said. “We
want to make sure we
have the necessary
equipment to have a
proper opening.”

The lobby and food
and beverage areas will
be first on the renova-
tion list.

The company will
then begin remodeling
the hotel rooms, work-
ing one floor at a time so
rooms will remain open
throughout the process.
The remodeling work
should be completed in
approximately four
months, Preston said.

In the meantime, car-
pets in the facility will
be professionally
cleaned until the rooms
can be remodeled. The
painting of the exterior
of the building began
this week. The large
lighted Isle of Capri sign
was taken down from
the building Oct. 20.

The approximately
20 former Isle of Capri
hotel employees Magno-
lia Bluffs hired attended
new-hire orientation
Tuesday, Preston said.
The hiring of more hotel
employees, he said,
would depend on the ho-
tel’s volume of business.

“We want to start off
on the right foot with
our customers, and ob-
viously they have a level
of expectation from
Magnolia Bluffs, and we
want to make sure that
carries over,” he said.

NATCHEZ - The for-
mer Isle of Capri Casino
Hotel will be closed
longer than initially an-
ticipated. 

The hotel was only
supposed to be closed
for two days to switch
over computer systems
before reopening as the
Magnolia Bluffs Hotel
last week. Officials said
Thursday it now will be
closed until the begin-
ning of November.

Magnolia Bluffs Ca-
sino President Kevin
Preston said unforeseen
repairs caused the com-
pany to make the deci-
sion to close for approxi-
mately two weeks.

The $11.5 million sale
of the former Isle of Ca-
pri hotel to Magnolia
Bluffs Casino’s parent
company, Casino Hold-
ing Investment Part-
ners, closed Monday.
The Isle of Capri Casino
Natchez closed its doors
Oct.18.

Preston told The
Natchez Democrat the
repairs causing the
opening delay stem
from plumbing and oth-
er issues.

Outside contractors
will be coming in to take
a look at plumbing and
replace some toilets in
rooms and make other
repairs, he said.

“We’re also looking at
the food and beverage
equipment. Some of it

Casino hotel
opening delayed
ASSOCIATED PRESS

Brick Street Pops, a
refreshment shop that
specializes in gourmet
popsicles plus retro
candy and bottled drinks,
is now open in Clinton.

The business is a
sweet addition to Clin-
ton’s Olde Towne, which
is bordered by Mississip-
pi College to the south
and the Clinton Parkway
to the east. The down-
town area, some of which
is paved in red brick,
includes antique shops
such as Leake Street
Collection and When Pigs
Fly, an art gallery that
showcases works by
watercolor artist Wyatt
Waters, a bookstore with
the name Pentimento
Books, an outdoor ad-
venture and clothing
retailer known as Paxton
Peak, a restaurant known
as 303 Jefferson, and
Cups an Espresso Café.

Give Clay Mansell of
Clinton, owner of Man-
sell Media, credit for
Brick Street Pops at 400
Monroe St., directly
across from the Clinton
Chamber of Commerce
and catty-corner from
the Clinton City Hall.

Mansell intended to
expand his business from
the office next door into
the building that houses
Brick Street Pops but
altered his plans at the
suggestion of Tara Lytal,
program director at Main
Street Clinton, a down-
town redevelopment
organization.

Lytal asked Mansell to
use part of the building
for retail, and the idea of
a shop specializing in
gourmet popsicles came
to mind.

“We love Olde Towne

Clinton and want to do
anything we can for it,”
said Mansell, owner of
Brick Street Pops. “The
more stores here the
better. We thrive togeth-
er. It’s growing, and we
want to be part of it.”

Lytal calls Brick
Street Pops "the perfect
addition to our down-
town." 

“With outdoor seating,
games and music, it has
added vibrancy to the
corner of Monroe and
Leake streets," she said.
"We have some terrific
businesses in Olde
Towne, and the pop store
complements them by
giving visitors another
reason to linger in the
area.”

Brick Street Pops
sports a lime green door,
a logo that pays homage
to the bicycle theme
embraced by Olde Town
and an inviting, cozy
interior. Three brightly
colored bicycles decorate
the exterior of the build-
ing.

A selection of 14 popsi-
cles is offered daily; a
popsicle costs $3. Flavors

range from cucumber
lemon mint to watermel-
on hibiscus, dark roast
espresso to raspberry
chocolate, and pumpkin
cheesecake to cookies
and cream.

“We probably have 35
to 40 different flavors on
the menu and always
have 14 flavors every
day,” said Connie
Chrietzberg, manager of
Brick Street Pops. “We
have a gentleman who
makes them for us. They
come in a big Styrofoam
cooler and are shipped
overnight here from
Florida.”

Some customers like
to combine a popsicle
and a bottled drink, i.e., a
vanilla bean pop and a
bottle of root beer, mak-
ing a root beer float, she
said. 

Other customers skip
the popsicle and choose
an unusual bottled drink
such as a Pumpkin Pie
Soda, Cheerwine or Ba-
con Soda with Maple
Syrup. Also part of the
inventory: old-fashioned
sweetness from Necco
wafers to caramel corn.

The business attracts
a crowd when school lets
out each day, Mansell
said, and students from
nearby Mississippi Col-
lege stop by throughout
the day.

With a generous
amount of seating out-
doors, Brick Street Pops
offers family-friendly
fun such as checkers and
other old-fashioned
games.

“At nine o’clock one
Friday night, we had 20
teenagers outside having
a good time,” Chrietzb-
erg said. “I want kids to
know they can come out
here and have a good
time.” 

Mansel said some
customers have asked
what he expects business
will be like when the
weather turns colder.

“I’m sure it’ll be a
little slower than sum-
mer, but people don’t stop
eating ice cream,” he
said. “We’ll follow Bas-
kin-Robbins’ lead and
keep going.”

Brick Street Pops is
open from 10 a.m. to 10
p.m. Monday through
Saturday. For more in-
formation, call (601) 990-
9511.

Contact Nell Luter
Floyd at nellfloyd@bell-
south.net.
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Connie Chrietzberg is the manager and Clay Mansell is the owner of the new Brick Street Pops at the corner of Leake and
Monroe Streets in Clinton. 

Nell
Luter
Floyd
RETAIL

The new Brick Street Pops at the corner of Leake and Monroe
Streets in Clinton has a large selection of soft drinks,
including a large selection of root beer. 

Brick Street Pops brings
a cool vibe to Clinton

Brick Street Pops is at the
corner of Leake and Monroe.
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emerging threats head-
on.”

The recent card
conversion was part of
a “liability shift” for
credit and debit-card
fraud in which mer-
chants could bear the
cost of fraud if they
don’t take sufficient
steps to secure the
data. Previously, such
liability was borne
almost exclusively by
banks and the financial
system. 

That’s especially
true with the recent
conversion to new card
reader (EMV) technol-
ogy; the messy transi-
tion has confused cus-
tomers and reinforced
existing security con-
cerns. “Following high-
profile data breaches at
major retailers includ-
ing Target and Home
Depot, 94 percent of
consumers say it is
important for retailers
to upgrade their securi-
ty controls, and 70 per-
cent say retailers
should be installing
EMV chip-enabled card
readers as soon as pos-
sible,” the ABA noted. 

But many merchants
and industry groups
have protested that the
new technology —
while a step in the right
direction — is vulner-
able because it doesn’t
take full advantage of
the security features
available, besides being
expensive and difficult
to implement. For ex-
ample, the new EMV
cards still in many
cases don’t require the

use of a PIN, a feature
that could enhance
security. 

The National Retail
Federation and other
industry groups have
been vocal about these
concerns. “EMV is all
new to me, and banks
and the networks are
not contacting small
businesses to help the
transition in any way,”
noted small business
owner Keith Lipert,
who recently testified
before Congress on
behalf of the NRF to
protest the new re-
quirements. “No one
from my bank, proces-
sor or existing supplier
even contacted me
about the need to add a
new EMV device, let
alone a deadline by
which to do so.”

The NRF’s David
French recently stated
credit and debit card
fees are the second-
largest expense for
many small businesses
after labor and that the
card industry imposes
“a multitude of com-
plex rules on small
businesses.” Chip-card
readers and installation
can vary from “a few
hundred dollars to
thousands of dollars”
per terminal, he said,
with an industry aver-
age of $2,000. 

Whatever the out-
come of this battle will
be, consumers are look-
ing for a hero to protect
them from the very
real monsters that wait
to prey upon their live-
lihoods, identities and
futures. So far, said
hero remains out of
sight.

Contact Bill Moak at
moakconsum-
er@gmail.com.

Moak
Continued from Page 1C

rience with Jackson’s wa-
ter system mirrors
Good’s.

“It’s something we deal
with almost constantly,”
he said. 

One of Emerson’s pri-
mary complaints, he said,
is what he feels is a lack of
communication from the
city about boil-water no-

tices. He said he often
finds out about them from
his staff or his customers.

Emerson said a depen-
dable water system is
something for which he
thinks citizens would be
willing to pay. “I certainly
would,” he said. “I realize
that fixing it is a financial
issue that will not be easi-
ly solved. When the sys-
tem was set up, we
weren’t all crammed in
here like we are now,” he
said of Fondren’s cluster
of retail shops and restau-
rants. “So, the demand has
obviously gone up. But
this is the capital city.
Things like this don’t hap-
pen in Madison, and they
shouldn’t happen here.”

Contact Clay Chandler
at (601) 961-7264 or cchan-
dler@gannett.com. Follow
@claychand on Twitter.

Water
Continued from Page 1C
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