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Our digital footprints long outlive us

This topic may be a little creepy, but
it’s real and is becoming a discussion
we need to have: Our “digital foot-
print” continues to linger, even after
we die.

In perusing some of my LinkedIn
connections the other day, I came
across one which brought a chill: it was
an account for a friend who I knew to
have died several years ago. Of course,
there was very little information there,
and it would have been strange to see
recent posts or updated content from
him. Still, it was haunting to think this
person continues to live on in some
way in cyberspace. But it got me think-
ing; this must be really common.

So I began to search through con-
tacts, Facebook and Twitter, and found
a host of similar online specters. In
some cases, there were recent posts
from friends, expressing their condo-
lences. In others, a loved one had
vowed to carry on the person’s legacy
by posting from the account. 

Perhaps it’s an inevitable by-prod-
uct of our connected world. With the
myriad websites, apps and social

media platforms that have accompa-
nied the Internet explosion, we experi-
ment a lot. We may hear about a new
site or app, set up an account to try it,
then move on when our interests go
elsewhere. We have so many connec-
tions and interests that we don’t re-
member everything. Therefore, when

our physical lives end, our digital pres-
ence hangs around like a ghost in an
old horror flick who’s stuck and can’t
“cross over.” 

Of course, this notion of a lingering
(nonsupernatural) presence is not
really new; ask anyone who’s lost a
loved one, and they will tell you about
the mail that continues to come ad-
dressed to the person who has died —
sometimes for years. People’s lives
have always been full of interactions
with other people and businesses, in-
cluding things like bank accounts,
contracts, subscriptions and inclusion
in direct mail lists. But the amount of
information “out there” today on most
of us is unprecedented in human histo-
ry. The trove now includes photos,
videos, digital books and music, fi-
nancial records stored in the cloud,
and pretty much everything you did on
social media. In some cases, it contains
real threats.

Think about it for a minute: Unless
you live your life “off the grid,” paying
all your bills with cash, never estab-
lishing email or instant messaging,

never interacting with anyone except
face-to-face, it’s likely you have a digi-
tal footprint. And it could be valuable.
According to security company
McAfee, the average human being has
about $35,000 worth of data stored in
cyberspace.

So, what happens to all of this in-
formation after you die? Well, in most
cases, nothing. It just sits there on
some remote server, harmless and
uninteresting unless it contains valu-
able personal or financial information.
In other cases, it’s ripe fruit for people
who want to commit fraud, steal and
commit mayhem. Increasingly, digital
thieves are able to crack through secu-
rity and steal millions of records.

So, what to do? As we get older, our
thoughts naturally begin to turn to
preparing for our eventual death. We
start thinking about wills and estate
planning, shopping for burial plots and
life insurance, and thinking about
who’ll take care of the family cat. We
start compiling a list of how our loved
ones will access our bank accounts and
legal documents.

These days, though, we also need to
start including the various pieces of
our digital presence. In a November
2014 article on CNET’s website called
“The big sleep mode: preparing for
your tech life after death”, author 
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The Mississippi Power board of direc-
tors this week named Anthony L. Wilson
president of Mississippi Power.

Wilson, a D’Iberville
native, began his career
at the utility in 1984. After
holding several leader-
ship positions at Georgia
Power, a subsidiary of
Mississippi Power’s par-
ent company, Southern
Co., he returned home in
May when he was named
executive vice president of operations.

“There is nothing more important
than ensuring we meet our customers’
energy needs in a safe and reliable man-
ner,” Wilson said in a news release an-
nouncing his appointment. “That’s what

Mississippi Power employees have done
for nearly a century now, and I am hon-
ored to once again be a part of that proud
legacy. I look forward to serving our cus-
tomers and the community I call home
for years to come.”

Mississippi Power Chairman and
CEO Ed Holland also announced that
Wilson will take over CEO duties on Jan.
1. Holland, who has been CEO since 2013,
will remain chairman of the company
and will continue to oversee completion
of the Kemper County energy facility.

“Having Anthony return home earlier
this year has been a tremendous addition
to Mississippi Power and has allowed me
the needed time to focus on bringing
Kemper online,” Holland said. “His ex-
panded leadership role is the next step in
our succession plan. This ensures a
seamless transition as we continue to fo-
cus on our customers and our future,
while embracing our important role in
growing the economy of southeast Mis-
sissippi.”

Holland will become president and
CEO of Southern Company Holdings and
executive vice president of Southern
Company Services, effective Jan. 1.

The Kemper coal plant, whose cur-
rent estimated cost is more than $6 bil-
lion, is scheduled to come online next
year. The plant is “99 percent complete,”
Holland said.

A rate increase the Mississippi Public
Service Commission approved via split
vote in 2013 to help pay for its construc-
tion costs was invalidated earlier this
year by the Mississippi Supreme Court.
Justices also ordered Mississippi Power
to refund to its roughly 190,000 ratepay-
ers the $377 million the increase gener-
ated.

Holland said in an interview with The
Clarion-Ledger in early October that all
refunds should be issued by mid-Decem-
ber.

A residential customer who uses an
average of 1,000 kilowatt-hours per
month of electricity will receive an aver-
age refund of $600. Customers who alert
the company by Oct. 30 can receive a
check; otherwise, their refund mecha-
nism will default to bill credit.

As of Oct. 12, more than 30,000 cus-
tomers had chosen to receive a check.

Contact Clay Chandler at (601) 961-
7264 or cchandler@gannett.com. 

FILE PHOTO / SPECIAL TO THE CLARION-LEDGER

Anthony L. Wilson has been named the new president of Mississippi Power. He succeeds Ed Holland, who will remain with the utility to oversee the completion of its Kemper County plant, seen
here. Wilson also will become CEO of Mississippi Power on Jan. 1.

Wilson named Miss.
Power president
Native comes home
to step into position,
guide transition
CLAY CHANDLER
THE CLARION-LEDGER

Wilson 

“Having Anthony
return home earlier
this year has been a
tremendous addition
to Mississippi Power
and has allowed me
the needed time to
focus on bringing
Kemper online. His
expanded leadership
role is the next step in
our succession plan.”
ED HOLLAND
MISSISSIPPI POWER CHAIRMAN AND CEO
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The Everyday Gour-
met in Ridgeland is
bringing back its cooking
school in November.

“During November
and December, we’ll fo-
cus on kids’ cooking
classes such as our cook-
ie swap class and ginger-
bread house class,” said
Marlana Walters, owner
of the store at 1270 E.
County Line Road.
“Those are some of our
most popular classes for
the holidays.”

Alex Eaton, executive
chef and co-owner of The
Manship Wood Fired
Kitchen, recently used
the cooking school space
to demonstrate how to
make fennel sausage
lasagna. His appearance
was part of a promotion
of Le Creuset cookware.

Eaton said he would
like to return and teach a
class on cooking fish. “A
lot of people are scared to
cook fish,” he said.

Housed in what used
to be an O’Charley’s res-
taurant, the Everyday
Gourmet first focused on
setting up its retail space
after its move in 2014
from Pear Orchard Vil-
lage in Jackson, Walters
said.

The kitchen space that
was there when the build-
ing housed the restaurant
has been remodeled with

the addition of windows
so customers can see in,
brightened up with a
classic subway tile back-
splash and made more
functional with the addi-
tion of a niche where
cooking students may
wash their hands and put
on aprons.

The Everday Gourmet
sign that once graced the
side of the original store
in Fondren’s arts and
entertainment district is
a centerpiece of the cook-
ing school space. Granite
countertops were sal-
vaged and reused from
the Pear Orchard store,
and stainless prep tables
left from O’Charley’s are
used to store utensils and
other items.

An oversized mirror
taken from the Pearl
Orchard store hangs over
a center island, and pots
and pans hang from large
wooden circles meant to
recall wine barrels.

Black director’s chairs
line the space and await
students who will sit in
them and watch a chef
conduct a demonstration
class.

The plan is to invite
local chefs to teach both
hands-on classes and
demonstration classes,
Walters said. The space
will accommodate 14
students for a hands-on
class and 24 students for
a demonstration class.

Steven O’Neill, som-
melier and co-owner of
The Manship, said he
looks forward to part-
nering with the cooking
school.

The cooking school is
going to provide an op-
portunity for local restau-
rants and chefs,” O’Neill
said. “The classes will
help restaurants expand
their customer base and
attract people who may
not have been to some of
the restaurants. Chefs
will be able to cook things
during class that might
not be on their restau-
rant’s menu.”

Classes will be sched-
uled on Tuesday, Wednes-
day, Thursday and Sat-
urday at 10 a.m., 2 p.m.
and 6 p.m. and will last
two hours, Walters said.
Monday and Friday will
be reserved for special
events such as a book
club that wants a private
lesson, she said.

A Tuesday night class
could be repeated on
Wednesday morning,
making it possible for
students with varied
schedules to take the
class, she said.

A class for children
will be offered the first
Saturday of each month
and cost $35 per child,
she said.

Classes will range in
price from $50 for a dem-
onstration class to $125
for one taught by a celeb-
rity chef, she said.

Students will receive
20 percent off on a pur-
chase (some merchandise
will be excluded) made
before class, 15 percent

off on a purchase made
during class and 10 per-
cent off on a purchase
made after class. 

Kelli Stout, who
worked as a kitchen man-
ager at the Viking Cook-
ing School in Ridgeland,
will direct the Everyday
Gourmet Cooking School. 

A Jackson tradition for
many years, the Every-
day Gourmet Cooking
School closed when Vik-
ing Culinary Group, a
division of Viking Range
Corp., opened the Viking-
branded cooking school
in the Township at Colony
Park in Ridgeland in
2009, Walters said.

The Viking Cooking
School closed in 2013
after Middleby Corp.
purchased the Green-
wood-based manufactur-
er and began making
cost-cutting measures.

Walters has owned the
Everyday Gourmet since
August 2007, when she
purchased it from Carol
Puckett, who established
it in 1981 and grew it not
only as a gourmet store
but also as a cooking
school that hosted classes
taught by well-known
chefs such as Jacques
Pepin, Giuliano Bugiali
and Emeril Lagasse.

The store has a bridal
registry and sells Mis-
sissippi-made pottery,
gourmet foods and about
any kind of kitchen gadg-
et you can name. For
more information, call
(601) 977-9258.

Contact Nell Luter
Floyd at nellfloyd@bell-
south.net.
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The Everyday Gourmet owner Marlana Walters has lots of room in the Everyday Gourmet Cooking School area in Ridgeland. The
Everyday Gourmet is in the old O’Charleys on County Line Road. 

Everyday Gourmet’s
got something cookin’

Nell
Luter
Floyd

RETAIL
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The Everyday Gourmet is in the former O’Charleys on County Line Road near Northpark Mall. 
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The China room is one of the popular areas at the Everyday
Gourmet on County Line Road in Ridgeland. 

Claire Reilly noted that
while the laws govern-
ing what happens to
physical assets are
pretty extensive, the
law has not caught up
with the rapidly evolv-
ing technology that
surrounds us.

“The problem is that
it is not as easy to trans-
fer digital assets as it is
tangible assets such as
a car, house or shares,”
Reilly quoted from
Australian estate-plan-
ning official Ruth Pol-
lard. “Without planning
for death, there is a
danger that the digital
assets will become
inaccessible or be de-
stroyed when a person
dies.”

So how do you even
begin to make sense of
the morass of websites,
passwords and lists and
make sure your legacy
is protected? The an-
swer is to start now.
Here are a few tips,
compiled from a num-
ber of sources:

» Count your ac-
counts. Make an inven-
tory of your digital life,
and write down the
name of the site, its
password and what it’s
used for. Include bank-
ing, PayPal, email (even
those you don’t use
anymore), social media,
blogs, gaming sites, and
cloud storage. Think
about where you store
your digital photos,
videos and music.Don’t
attach this inventory to
your will, because a will
becomes a public docu-
ment after your death. 

» Archive all your
photos, music and on-
line purchases, such as
e-books. An external
hard drive is a good
investment if you have

lots of files. (Keep in
mind that the legal
landscape governing
ownership of music and
other intellectual prop-
erty is changing rap-
idly, and you may or
may not be able to
transfer your pur-
chases legally; see this
article from
Marketwatch.) 

» Check your ac-
counts to see what they
say about what happens
when you die. Some
websites won’t address
it, but for most sites,
you can designate
someone else to be the
caretaker. For example,
back in February, Face-
book rolled out a new
feature called Legacy
Contacts, which allows
you to designate a care-
taker for your account,
to request that the ac-
count be deleted when
you die, or to make the
account a memorial.

» Consider deleting
the account if you are
not using it anymore.
While you may not
catch them all, cleaning
up your digital footprint
is a good idea. Unused
email accounts or social
media profiles should
be deleted or inactivat-
ed. 

» Get help. You may
want your executor to
be the one to handle all
this; maybe not. In any
case, whomever you
choose should share
your interests in pro-
tecting your identity
and legacy and have the
technological savvy to
— for example — know
where your treasured
family photos are kept.
There are services that
can help do all these
things, but it can be
costly. A list of services
can be found in multiple
sites such as
thedigitalbeyond.com. 

Contact Bill Moak at
moakconsumer@gmail.
com.
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Mississippi’s unem-
ployment rate kept fall-
ing in September, as
more people reported
finding jobs.

The jobless rate fell
to 6.1 percent from
6.3 percent in August,
and was below the Sep-
tember 2014 7.3 percent
rate.

The number of unem-
ployed fell even as the
labor force grew, indi-
cating the job market
provided more new jobs
than there were new job-
seekers.

A separate survey

shows Mississippi pay-
rolls were flat in Sep-
tember, leaving total
payrolls 12,000 higher
than last September.

Both sets of figures —
adjusted to cancel out
seasonal changes —
were released Tuesday
by the U.S. Labor De-
partment.

Mississippi remained
above the national aver-
age of 5.1 percent for un-
employment, with the
seventh-highest jobless
rate among states.

There were 77,000
Mississippians unem-
ployed in September,
down 2,500 from August.

Mississippi jobless
rate still falling as
payrolls stay flat
ASSOCIATED PRESS
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