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B U S I N E S S L E D G E R

The state’s liquor warehouse is full.
Its cup runneth over, actually.
The facility in Madison, where

99 percent of the liquor that is sold
in Mississippi package stores and res-
taurants is stored until delivery, is big
enough to comfortably hold 400,000
cases of spirits. Currently, it warehouses
435,000 cases, Commissioner of Reve-
nue Ed Morgan said.

“We’re bumping the ceiling.”
If growth matches that of the last

three decades, the warehouse will soon
run out of room altogether. Since 1985, li-
quor sales in the state have risen an aver-
age of 3 percent to 31⁄2 percent annually. 

The backlog is because of simple eco-
nomics, Morgan said. The liquor indus-
try has expanded well beyond the basics
— blends of whiskey, vodka and gin — to
include a market of specialty and novel-
ty spirits. “What’s causing it is the con-
sumer is purchasing more alcohol. The
industry’s changing, and with millenni-
als, consumers want more choices and
that leads to more inventory,” Morgan
said. We’re trying to keep up with what
consumer needs are and industry needs
are, and our capacity to maintain those
needs is limited to that one facility.”

The growth won’t slow down, so it’s a
matter of time before more space is
needed. A rough calculation shows that
the warehouse should comfortably hold
450,000 cases of liquor, Morgan said.

The Department of Revenue will start
the process of addressing that in Janu-
ary. “That will be among our top three
priorities for the (legislative) session,”
Morgan said.

Morgan is quick to note that the likeli-
hood of funding being approved for the
warehouse’s expansion the first time it
winds through the Capitol is slim, prob-
ably none. The exact size of the expan-

sion is unsettled, too.
“If we could hold 450,000 cases, that

would obviously be good, but the process
will determine that. We need to plan for
down the road. We’ll have to figure out
how much expansion makes sense.”

The chairman of a key legislative sub-
committee is ready to talk.

“That warehouse is outdated,” said
Rep. Hank Zuber III, R-Ocean Springs,
who chairs the Ways and Means Subcom-
mittee of Severance and Temperance.
“I’ve been talking about that for two or
three years now. It needs to be ad-
dressed. It makes us a lot of money, and it
should be a priority. It could be making
more money if it were updated and ex-
panded and running more efficiently.”

The Department of Revenue has al-
ready implemented measures to deal
with max capacity. For example, liquor
stored at the warehouse has to have a

certain dollar amount in sales to reserve
its space there. If it sat there long enough
and didn’t reach that threshold, it was re-
moved and shipped back to the distiller.
Morgan admits that DOR has not always
enforced that regulation evenly. It is
now.

“That supposedly increases capaci-
ty,” Morgan said. 

Although that relieves storage pres-
sure, it does hurt the state financially. In
fiscal 2014, total alcohol sales meant $312
million in gross revenue and $102 million
to the state’s general fund.

“At some point in time when you have
a capacity problem where you can no
longer accept product, it will have a stag-
nant effect,” Morgan said.

Contact Clay Chandler at (601) 961-7264
or cchandler@gannett.com. Follow @clay-
chand on Twitter.
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Shelves filled with cases of liquor sit inside the Mississippi Alcoholic Beverage Control’s 211,000-square-foot warehouse at the Liquor Distribution Center in Madison County.
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ABC’s warehouse can comfortably hold 400,000 cases of spirits. Currently, its stock is running at
about 435,000.

Mississippi has had a long, uneasy
history with John Barleycorn, as its
state alcohol laws and policies reflect-
ed for many years.

After federal Prohibition ended in
1933, Mississippi was the last state to
end the ban on alcohol — in 1966. To
date, 34 of 82 counties are completely
dry for hard liquor, with four counties
“half dry.” There are 36 counties dry
for beer and light wine.

But times — and laws — are chang-
ing, with many municipalities even in
dry counties approving beer sales in
recent years and other areas being ap-
proved as “resort areas” under ex-
panded definitions in state law.

The tourism and craft beer con-
sumer lobbies also have successfully
lobbied changes in law in recent
years, with state and local officials
realizing the business and jobs alco-
hol sales bring.

“The last two or three years, partic-
ularly, I think there hasn’t been the re-
sistance to changes there used to be,”
said state Rep. Hank Zuber III, R-
Ocean Springs, chairman of the Ways
and Means Subcommittee on Sever-
ance and Temperance, which handles
most alcohol-related bills.

Attitudes,
laws change
as alcohol
brings jobs
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Credit card companies and banks
are locked in a perennial arms race
with criminals. As crooks have gotten
better and better at exploiting the tech-
nology used on credit cards, counter-
measures have improved. Still, the U.S.
lags the rest of the developed world in
implementing new technology; the
cards in your wallet still have the same
magnetic stripes they always have
(based on the same technology used in
cassette tapes).

The latest salvo in this war is the
chip card (technically known as an
EMV card, named after Europay, Mas-
tercard and Visa), which uses a small
gold square on the front of the card.
This is actually a computer chip, which
includes several security features. If

you’ve traveled overseas in the last few
years, this is probably not news to you;
Europeans have had years to adopt the
new technology.

Today marks a key deadline in the
implementation of the newer technol-
ogy. The reasons for the shift are about
security but also have a lot to do with
money. Traditionally, if a physical card
was used and fraud occurred, losses
would have been absorbed by the pay-
ment processor or the bank that issued
the card (not the consumer or mer-
chant).

But after Today, a “liability shift”
will occur, meaning the liability for the
fraud will fall on whichever party —
bank, processing company or merchant
— is the least-compliant with the new
standards. That could place a lot of
businesses on the hook for credit card
fraud.

According to the Smart Card
Alliance, there are actually two types of
chip cards, those requiring contact
between the gold-plated chip and a
reader and “contactless” cards, which

use radio frequencies (NFC, or near-
field communications, to transmit
transaction data between the card and
terminal). Creditcards.com estimates
that 1.2 billion cards will have to be
upgraded, so it may take some time;
about a quarter of cards will be con-
verted to the new system by the end of
the year.

One key feature that many experts
say will make it safer to use your card
is the assignment of a one-time code
that makes every transaction unique. It
also makes the cards more difficult to
counterfeit.

Cards will still have the old magnetic
stripe on the back, to be used at mer-
chants who haven’t installed the new
reader technology, according to the
American Bankers Association.

“Banks are continually looking for
ways to leverage technologies to pro-
tect their customers whether it’s at a
store, at the ATM or online,” said Frank
Keating, president and CEO of the
American Bankers Association. “This
chip technology is another layer of

security for the millions of in-person
transactions made every day.”

If you haven’t gotten your new card
yet, you should be getting it soon. Ac-
cording to the Smart Card Alliance,
more than 600 million cards will be in
the hands of consumers before the end
of the year. 

Using your new card will be easy; in
most situations, there will be a reader
that requires you to place (or dip) your
card in a terminal. In cases in which the
new technology hasn’t been installed,
you will swipe your card the same way
you always have. According to
creditcards.com, many large retailers,
including Wal-Mart and Target, have
already upgraded their terminals. How-
ever, it may be some time before small-
er businesses have the new technology
installed. If all goes as planned, the
result should be safer transactions and
less money going into the coffers of
thieves.

Contact Bill Moak at moakconsumer
@gmail.com.

Credit card chip to make thieves’ coffers dip
Bill 
Moak
CONSUMER WATCH


