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Business
Hairston named
Hancock CEO

Hancock Holding
Company has announced
that John M. Hairston
has been named the com-
pany’s chief executive
officer and president. 

Hairston served as
CEO and chief operating
officer for the parent of
Hancock Bank. 

He succeeds Carl J.
Chaney, who retired
effective Friday. 

Hairston had been
CEO/COO in 2008. He has
served as an officer with
the company since 1994. 

D. Shane Loper was
named COO. Loper is
currently the company’s
Chief Administrative
Officer and is a 23-year
veteran of Hancock. 

Joseph S. Exnicios will
become Whitney Bank
president from Chaney.
Exnicios joined Whitney
National Bank in 1978. 

Hancock Bank has
locations in Mississippi,
Alabama, and Florida and
Whitney Bank offices in
Louisiana and Texas. 

State to review
Singing River

The state auditor’s
office is going to review
the finances of Singing
River Health System. 

State Auditor Stacey
Pickering said Friday in
a statement that his of-
fice was taking up the
task at the request of the
hospital management
company and the Jackson
County Board of Su-
pervisors. 

“We will be working
cooperatively with SRHS
to review the issues that
have arisen from the
latest audit and offering
any technical assistance
necessary,” Pickering
said in the statement. 

What that financial
review will entail hasn’t
been worked out yet. 

Singing River Health
System administrators
recently announced the
hospital hasn’t contrib-
uted to its employees’
retirement fund since
2009. Now, that fund is
running out of money. 

Singing River Health
System owns hospitals in
Pascagoula and Ocean
Springs. The hospital
system is county-owned.
The taxpayers of Jackson
County co-sign the hospi-
tal’s $97 million debt, but
it is self-supporting and
does not use tax dollars
to operate. It has a $350
million operating budget
and is facing cuts be-
cause of the shortfall
discovered and an-
nounced at the first of
the year. 

Trustmark marks 125
years with awards

Trustmark celebrated
its 125th anniversary
today by announcing the
results for the 125 Years
of Giving initiative on
Facebook.

The initiative donated
$125,000 with $25,000
distributed among the
five states in Trustmark’s
footprint, which include
Alabama, Florida, Mis-
sissippi, Tennessee and
Texas. Three local non-
profit organizations in
each market shared in a
total of the $25,000. 

“Supporting our com-
munities has been a cor-
porate philosophy for
Trustmark since our
company’ss inception in
1889,” said Jerry Host,
CEO of Trustmark. 

Twin Peaks raises
$200,000 for cancer

Twin Peaks raised
over $200,000 to help
fight breast cancer dur-
ing its “Bratacular”
event last month. Loca-
tions across the country
hosted “Bratacular”
fundraisers throughout
October. 

At each participating
location, Twin Peaks
Girls decorated their
own bras with different
themes.

.
— Staff, wire reports

PORTFOILIO

We Americans love our elec-
tronic devices. In the past few
years, the number of devices
intertwined in our lives has
exploded, affecting nearly ev-
ery aspect of our existence. It’s
only going to increase; pretty
soon, they’ll all be talking to
each other in what’s being
called the Internet of Things.

We have come to rely on
these devices working, and they
perform flawlessly most of the
time. We don’t realize just how
reliable they are; most will keep
on working for years, often far
beyond their expected life-
times. It’s really a success story,
but exceptions happen all the
time.

Once upon a time, every
town had a TV repair shop,
which would take your old Ze-
nith or RCA tube model and
have it fixed in a few days.
Things were relatively easy to
repair; they were built that way.
But as devices became more
sophisticated, it became more
difficult (and expensive) to
repair them, and those TV re-
pair shops began to disappear.

So on those rare occasions
when the TV goes on the fritz or
the microwave stops heating
your leftover fried chicken, it
can disrupt your space-time
continuum (OK, a little hyper-
bole there...) But, if you find

yourself in the unfortunate
situation of having to seek re-
pairs, you can be in for major
sticker shock. In many cases,
the cost of repairs can be more
than the cost of replacement.
And just finding a suitable re-
pair shop can be nearly impos-
sible. Consumers really don’t
like this fact, and in an age
where a disgruntled customer
can take to social media to voice
disapproval, company rep-
utations can be destroyed over-
night.

Product manufacturers
know this. The last thing they
want is to deal with customers
who are unhappy (a cynic might
say they don’t want to deal with
their customers at all). So, most
manufacturers have a “factory
warranty,” which basically
covers defective products and a
limited range of issues.

But if you’ve bought an elec-
tronics product (or high-dollar
non-electronic product) in re-
cent years, you have probably
also been offered an “extended
warranty.” For a few dollars

more, you can extend the fac-
tory warranty and possibly get
even better coverage for things
like accidental damage. It might
sound like a good deal, but it’s
hard to know if it really is.

You can think of an extended
warranty as an insurance pol-
icy, in which risk is balanced
with reward. Just as an insur-
ance company makes profits
because people pay more in
premiums than the company
has to cough up in claims, the
product manufacturer is bet-
ting you won’t need to get that
product repaired. 

Statistics are important here,
because in order to make a
really good decision on whether
to get an extended warranty,
you would need to know the
likelihood the product will fail
or need repair. Those figures
are hard to come by.

Every time I’m confronted
with this question, I have to stop
and ask myself whether it’s
worth it. In the past, I’ve been
glad I did. I bought a TV many
years ago from a local retailer,
and one day the screen just
went blank. I had bought a five-
year warranty, and the retailer
replaced the screen, no ques-
tions asked. All I had to do was
to lug the heavy TV to the store,
then pick it up. But there have
been many other times I have
declined the warranty and been
just fine.

In many cases, experts say
you don’t need the extended

warranty; products are just too
reliable (statistically speaking).
But, if you’re the statistic, it’s
cold comfort. So should you buy
that extended warranty? Here
are a few questions to ask:

» How hard will you be on
the product? For example, if
you’re prone to dropping things,
you should probably invest in a
protection plan which covers
the cost of accidental damage.

» Does the product have a
good track record for reliabil-
ity? Consumer Reports and
CNET are good places to go for
product reviews.

» Am I paying double for the
same coverage? Make sure the
extended warranty doesn’t
cover the same time period as
the manufacturer’s warranty.

» Does my credit card com-
pany offer coverage? 

» How long do I expect the
product to last? Anticipate re-
placement. If you have a TV
that has lasted for 10 years,
that’s pretty good. But you
should be thinking about re-
placement. So, a good plan
would be to put away money
over time, should you need to
replace the TV. 

» Consider what the warran-
ty actually covers. And read the
fine print, because you may be
on the hook for the cost of get-
ting the item to the repair loca-
tion.

Bill Moak writes the Consumer Watch
blog at clarionledger.com

Ask questions before buying
extended warranty coverage
Research product;
consider its use

BILL MOAK

Mississippi residents have the least
amount of access to banks and other tradi-
tional lenders in the country, according to an
FDIC report.

The federal agency says 47.3 percent of
the state’s households in 2013 were “un-
banked,” meaning they didn’t have a bank ac-
count, or “underbanked,” meaning a house-
hold might have had a bank account but also
used sources such as payday lenders. That
rate grew by almost 9 percent from a previ-
ous FDIC study examining 2011 data, and
Mississippi was the only state to have a com-
bined unbanked/underbanked rate above 40
percent.

Ed Sivak, chief policy and communica-
tions officer for Hope Federal Credit Union,
a Jackson nonprofit lender that works in
communities lacking a healthy number of fi-
nancial institutions, says about two-thirds of
Mississippi’s 533 ZOP codes meet the U.S.
Postal Service’s definition of a “bank desert”
in that they contain just one or no banks or
other traditional lenders.

People in such communities, he says, don’t
learn to build wealth through home equity or
even how to balance a checkbook. “After a
job, a relationship with a financial institution
is the most important thing a person can have
to achieve financial prosperity. You can build
apath to (growing) your own wealth,” he said.

The Mississippi Economic Policy Center

noted people in unbanked or underbanked
areas spent, on average, 10 percent of their
annual income on interest and fees from non-
bank lenders. MEPC wrote that percentage is
“the same amount that most Americans
spend on food each year.”

Mississippi’s banking status, Sivak con-
tinued, is driven largely by generational,
long-term conditions, such as
the state’s historically high
poverty rate and mostly rural
setting. But the recession
caused an even more problem-
atic shift, with banks in some
instances pulling out of certain
communities.

Sivak says the number of
Hope branches in Mississippi,
Louisiana, Arkansas and Ten-
nessee has grown from seven
to 23 since 2008. Several other
Southern states joined Missis-
sippi in the lower rungs of the
FDIC study. Hope opened a
branch in Terry last summer
after a bank pulled out and re-
placed a bank in Utica several years ago.

Education, especially in electronic forms
of purchasing like debit cards and reloadable
prepaid cards, is vital to revive areas lacking
banks, says Mercedes Garcia, who heads
MasterCard’s educational outreach efforts.

People may too easily turn to shady lend-
ers for cash, which in turn puts them at risk of
crime if a thief knows that person has a wad

of money in their pocket, she said. 
If more Mississippians can switch to card-

based financial activity, that will show banks
that there is demand in underserved commu-
nities. And despite the recession’s impact on
the banking landscape, Garcia says many
lenders are trying to get into new or fairly un-
tapped markets.

“There are banks that are
definitely looking. But it’s fast-
er to occur in some areas more
than others,” Garcia acknowl-
edged. 

If a bank leaves or isn’t in-
terested in a particular mar-
ket, partnering with a credit
union can lead to a good solu-
tion, Sivak added. Regions
Bank left Terry this year to
consolidate into a Jackson of-
fice but donated its building to
Hope.

The FDIC study found na-
tionally those under the age of
25 and/or with a household in-
come of $15,000 or less were

the most likely to live in an unbanked or un-
derbanked area. Not having enough money,
being wary of doing business with a bank and
exorbitant fees were the most common rea-
sons given by people regarding why they
don’t have a bank account. 

Contact Jeff Ayres at (601) 961-7050 or jeff.ayres@
jackson.gannett.com. Follow @jeffayres71 on Twitter.
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Hope Federal Credit Union locations, such as this branch in Terry, serve many areas that otherwise might not have a financial institution. According to the
FDIC, the number of Mississippians who either don’t have a bank or use the likes of payday lenders is above 40 percent.

FDIC: Access to banks
lowest in Mississippi
Jeff Ayres
The Clarion-Ledger

“After a job, a
relationship with
a financial
institution is the
most important
thing a person
can have to
achieve financial
prosperity.” 
ED SIVAK,
Hope Federal Credit Union


